on  We  in  the 

Spotlight 


The  canner  and  his  products  hold 
the  center  of  the  stage — and  the 
spotlight  of  publicity  is  strong.  Through 
newspaper  advertising  in  69  markets, 
fine  things  are  being  said  about  canned 
foods  to  many  millions  of  people — and, 
on  the  strength  of  what  is  being  said, 
those  millions  are  buying  canned  foods, 
some  for  the  very  first  time. 

Will  they  be  disappointed?  Yon  cannot 
let  them  he.  You  cannot  run  the  risk  of 
having  canned  foods  of  questionable 
quality  reach  any  consumer’s  home. 


Without  repeat  sales,  no  food  business 
can  succeed  —  and  quality  canned 
foods  are  the  only  kind  that  people 
will  buy  again. 

Do  your  distributors  understand  that 
they,  too,  are  in  the  spotlight — that 
they,  too,  will  be  judged  by  the  quality 
of  canned  foods  they  sell,  and  profit 
accordingly?  It  is  vital  that  you  tell 
them.  Better  business  awaits  every  can¬ 
ner,  every  distributor,  who  stands  for 
quality  and  plays  the  game  to  please 
the  consumer  of  canned  foods. 
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PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  «00  MILLION  CANS  PCB  YEAR 

HAIM  OFFICE  y/ 

BALTIMORE  MO 


CAN  LABELS 


SHOW  CARDS 


PRACTICAL  ADVERTISING 


for  the  Conner 


Color  Printing  Headquarters** 


THE  UNITED  STATES  PRI]^T1]!I^G 
&  LITHOGRAPH  CO. 

CINCINNATI  BROOKLYN  BALTIMORE 

302  Beech  St.  202  N.  3rd  St.  102  Cross  St. 


The  canner  must  step  out  and  do  a  little  hollering  these  days. 
It  isn’t  enough  to  produce  the  goods — you  must  furnish 
practical  sales  helps  for  your  retailers.  You  must  advertise 
in  a  practical  way. 

“U  S”  can  make  practical — and  economical — sales 
helps  for  you — can  labels  that  have  colorful  atten¬ 
tion  value — box  labels  that  advertise  your  goods 
while  in  transit — show  cards  that  retailers  will 
gladly  use  because  they  help  sell  goods. 

Write  “U  S”  for  samples  today. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  ft?  DOUtLE^AMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO/  U.  S.  A. 


NO.  SI  ROTARY  DOUBLE4EAMER 


NO.  1t1  DOUBLE-SEAMER 


^•SiTRow 


MADE  BY 


A  Saving  in  Cost 
amounting  to 
$8,836,817.09 

has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 

Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


April  4,  1932 


ZASTROW»S  PROCESS  ROOM  EQUIPMENT 


\  ^  -  - _ 1  ^ 


Zastrow  Hydraulic.  Steam  Impelled 
Circle  Crane,  radius  up  to  18  ft. 


•fill 

.  lll^V 

S-*  *  ■  ■  a  1  «  «  *  ^ 


Improved  Process  Kettle  or  Process  Crates,  Standard  3.  4  & 
Retort  40”  x  72”  and  other  5  tiers.  Also  Special  Sieea 


ZASTROW  MACHINE  CO.,  Inc. 

Foot  of  Thame*  St. 
BALTIMORE,  MD. 


steam  Boxes 


ACCURATE  PEA  GRADES 

Mixed  sizes  in  the  can  is  a  trouble  eliminat¬ 
ed  by  users  of  the 

HYDRO-GEARED  PEA  GRADER 

Resulting  in  a  better  profit  thru  the  proper 
placing  of  the  smaller  sizes  of  peas. 

Other  impressive  features  include: 

LARGE  CAPACITY 
THOROUGH  WASHING 

improving  the  quality 

ACCESSIBILITY  of  SIEVES 
SMALL  FLOOR  SPACE 

The  Sinclair-Scott  Co. 

Well*  and  Patapsco  Sts. 
Baltimore,  Md. 
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. .  Q)iviiion  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

l^ackers  of  [Phillips  Pelicious  Qualilif  Canned  QhoJs 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  {xjssess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and  ConfimSssion 

Canned  an^  Gunners^  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 
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CANNED  FOibS  BULLETIN 


COUPONS  POUR  IN  BY  THOUSANDS  AS 
CANNED  FOODS  ADVERTISING  CONTINUES 


APRIL  MERCHANDISINB 
MANUAL  MAILED  TO 
CAHNERS  AND  TRADE 


Includes  ads  for  month 


SHOWS  MUCH  NEW  FREE 
MATERIAL  SUCH  AS  ADVER- 
TISEMENTS  FOR  RETAILERS’ 
USE,  MATS,  ETC. 


In  connection  with  the  newspaper  ad¬ 
vertising  campaign  now  appearing  in 
principal  cities  throughout  the  country, 
the  Advertising  Committee,  through  its 
Merchandising  Division,  has  mailed  to 
canners,  brokers,  wholesalers  and  their 
salesmen,  and  retail  grocery  trade  and 
associations,  a  new  merchandising  manual 
for  the  month  of  April. 

This  manual  contains  4  items  of  in¬ 
terest  to  all  factors: 

1.  Information  about  the  progress  of  the 
campaign — the  number  of  booklets  dis¬ 
tributed  as  a  result  of  coupon  requests,  etc. 

2.  Proofs  of  all  advertisements  appearing 
during  April. 

3.  Merchandising  ideas  that  will  help  each 
trade  factor  tie  up  and  capitalize  each 
April  advertisement. 

4.  Proofs  of  new  cuts  and  dealer  advertise¬ 
ments,  mats  of  which  are  available,  with¬ 
out  charge,  to  canners,  wholesalers  and 
retailers.  Requests  for  such  material 
should  be  addressed  to  C.  P.  Pelham, 
Director,  Merchandising  Division,  Can- 
ners  Advertising  Committee,  49  West 
45th  St.,  New  York  City. 


BOOKLETS  AVAILABLE 
IN  QUANTITY  AT  COST 

Many  canners,  wholesalers  and  re¬ 
tailers  have  asked  if  the  N.  C.  A. 
booklets,  for  which  thousands  of  wo¬ 
men  are  writing,  are  available  in  large 
lots.  Yes.  In  any  quantity  from  100 
up — at  cost.  Here  are  the  prices: 

Price  per  1000 
Should  Children  Eat  Canned  Foods?  $25.00 


What  to  Have  12.00 

227  Tested  Recipes  for  Canned  Foods  70.00 
Nutritive  Value  of  Canned  Foods  10.00 

How  to  Buy  Canned  Foods  11.00 

Delicious  Meals  the  Thrifty  Way  12.00 


Note:  Send  all  orders  for  above  book¬ 
lets  with  your  check  to  Merchar  'iuing 
Division,  Canners  Advertising  Com¬ 
mittee,  49  West  45th  Street,  New 
York  City. 


“MOVE  CANNED  FOODS” 
CAMPAIGN  OFF  TO  SUC¬ 
CESSFUL  START 


Canners,  Grocers,  tie  up 
with  own  brand  and 
store  advertising 


What  was  a  few  weeks  ago  a  practical 
looking  plan  is  now  a  going,  productive  cam¬ 
paign,  according  to  the  many  letters  received 
each  day  from  Canners,  Brokers,  Whole¬ 
salers  and  Retailers. 

Newspapers  have  filled  tie-up  space  in 
practically  every  city.  Progressive  retailers 
are  running  special  ads  on  N.  C.  A.  page 
featuring  their  weekly  Canned  Foods  specials. 
Many  canners  and  wholesalers  have  bought 
tie-in  space  for  their  brands,  some  for  the 
entire  run  of  the  campaign. 

Latest  reports  indicate  unusual  trade  ac¬ 
tivity  with  more  canned  foods  advertising, 
more  canned  foods  in  windows,  increased 
counter  and  store  displays,  more  selling 
effort,  increasing  sales. 


Requests  for  booklets  show 
keen  interest  in  campaign 
on  part  of  women 

STAFF  AT  HEADQUARTERS 
INCREASED  TO  KEEP  PACE 
WITH  FLOOD  OF  LETTERS 


That  the  Canned  Food  Newspaper  Ad¬ 
vertising  Campaign  is  being  read  by 
women,  and  read  with  active  interest,  is 
considered  amply  proven  by  the  number 
of  coupons  received  at  Washington  head¬ 
quarters  every  day.  To  handle  the  tre¬ 
mendous  quantity  of  mail,  and  to  fill 
requests  promptly,  ten  extra  mailing 
clerks  have  been  added  to  the  Associa¬ 
tion’s  personnel. 

Offered  in  each  advertisement  are  six 
booklets  or  folders,  and  readers  can  have 
any  or  all  without  charge.  There  are  no 
special  inducements  such  as  premiums, 
prizes,  etc.  to  stimulate  response.  But 
already  over  100,000  booklets  have  been 
mailed  as  a  result  of  coupons  received 
from  readers  of  the  advertising,  showing 
that  the  advertising  has  created  real  in¬ 
terest  in  canned  food  subjects.  This  is 
further  demonstrated  by  the  fact  that 
many  women  write  questions  about  can¬ 
ned  foods  on  the  margin  of  the  coupon 
before  sending  it  in. 

Tabulations  show  that  of  the  six  book¬ 
lets  offered,  227  Recipes  for  Canned  Foods 
leads  in  popularity,  with  How  to  Buy 
Canned  Foods  second  in  demand.  Both 
these  booklets  contain  much  educational 
material  and  should  have  an  important 
influence  on  increasing  the  purchase  and 
I  consumption  of  canned  foods. 
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EDITORIALS 

- ♦ - 

The  MAPES  law  in  agony— it  is  not  surpris¬ 
ing  that  the  Powers  That  Be  charged  with  the 
enforcement  of  the  McNary-Mapes  Law — the 
grade  designating  law  for  canned  foods — should  be  in 
trouble,  and  that  they  have  called  a  meeting  of  all  in¬ 
terested  parties,  in  an  effort  to  straighten  out  some  of 
the  tangles,  to  the  end  that  the  law  may  move  along 
smoothly.  Everybody  foresaw  that  event,  even  when 
the  law  was  first  proposed  and  before  it  was  enacted. 
And  bear  in  mind  that  they  have  formulated  but  six 
standards  so  far — peas,  peaches,  pears,  tomatoes, 
apricots  and  cherries.  Any  one  of  these  is  sufficient 
to  give  the  enforcement  officers  a  severe  headache  for 
months  or  years,  and  there  remain  only  about  195  more 
standards  to  be  devised  and  enacted.  And  we  have 
spoken  of  canned  foods  only.  There  remain  the  whole 
list  of  preserves,  jams,  jellies,  etc.,  etc.,  if  other  indus¬ 
tries  do  not  add  their  burdens.  All  foods  and  drugs 
have  just  as  much  right  to  ask  it  as  had  canned  foods, 
you  know. 

Mr.  Campbell  and  his  cohorts  will  surely  curse  the 
day  they  ever  listened  to  the  suggestion  to  put  through 
such  an  amendment  to  the  Pure  Foods  Law;  becau.se  it 
is  entirely  out  of  harmony  with  the  intent  of  the  pure 
food  law;  beyond  the  province  of  the  food  inspectors, 
or  in  plain  words :  none  of  their  business,  .so  long  as  the 
food  is  pure  and  wholesome,  and  labelled  properly.  That 
iaw  was  never  intended  as  a  grading  law;  that  is  the 
industry’s  business.  And  when  they  seek  to  interpret 
the  law  as  a  bludgeon  for  the  buyer’s  use  (as  for  in¬ 
stance  in  the  case  of  skins  in  a  can  of  tomatoes)  they 
have  gone  clear  and  away  from  all  the  aims  or  objects 
of  Dr.  Wiley  and  the  early  food  law  seekers.  Dr.  Wiley 
took  the  broad  platform  that  he  did  not  care  what  they 
put  into  the  product  (provided  it  was  pure  and  whole- 
same)  just  so  they  told  the  facts  truthfully  on  the 


label.  That  truth-telling  label,  of  course,  barred  the 
packing  of  sub-standard  quality  and  labelling  it  as 
fancy  or  extra  standard ;  yet  in  the  quarter  of  a  century 
that  the  law  has  stood,  and  been  heartily  approved  by 
every  decent  producer  coming  within  its  scope,  they 
have  gone  mighty  gingerly  about  that  grade  question. 
And  now  they  plunge  head  over  heels  into  this  question 
of  grade  or  quality.  Well,  we  hope  they  will  be  happy 
with  it.  The  hearing  will  begin  in  Washington  on 
April  14th,  and  we  are  giving  in  this  issue,  at  great 
detail,  the  proposed  changes.  Other  alterations,  no 
doubt,  will  come  up  during  the  conference,  because  you 
will  note  that  there  is  no  time  limit  on  this  meeting. 
They  are  going  to  thresh  this  thing  out  and  be  done 
with  it.  If  you  go  down  to  the  meeting  take  more  than 
another  collar  and  your  toothbrush — better  take  your 
spring  change  and  summer  duds — for  you  are  going 
to  be  there  a  long  while.  And  we  had  so  hoped  to  have 
Walter  out  for  another  trouncing  in  golf  this  spring! 

The  TRI-STATE  MEETING— You  have  been  ad¬ 
vised  that  the  spring  meeting  of  the  Tri-State 
Packers  has  been  advanced  to  April  12th  and 
13th,  so  as  to  avoid  the  conflict  with  this  meeting  on 
standards  at  Washington.  Unfortunately  the  subjects 
uppermost  in  the  discussions  at  Washington  are  not 
upon  articles  of  great  interest  to  the  canners  of  this 
section,  or  otherwi.se  the  canners  might  have  resolved 
this  meeting  into  a  pre-consideration  of  these  ques¬ 
tions,  and  been  ready  to  go  to  Washington  with  some 
definite,  concrete  ideas  to  offer  the  authorities.  And 
yet  would  they,  or  could  they?  Now,  for  instance,  if 
they  had  suggested  a  cut  in  the  amount  of  skin  allowed 
on  tomatoes,  instead  of  upon  peaches — oh!  boy,  then 
we  would  have  had  some  fireworks  in  old  Baltimore, 
and  the  crowd  that  would  have  swarmed  down  upon 
that  meeting  in  Washington,  headed  by  Frank  Shook — 
well,  they  would  probably  have  been  all  arrested,  as 
they  are  doing  in  Washington  now  with  all  crowds  of 
demonstrators,  charging  them  with  being  Reds,  or  at 
least  seeing  “red”  on  this  tomato  question. 
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It  is  more  than  likely  the  Baltimore  meeting  will  be 
chiefly  devoted  to  considerations  along  the  line  of  the 
McNary-Mapes  law.  But  there  will  be  other  subjects, 
too.  It  may  there  develop  just  how  many  canners  will 
be  in  the  running  this  season  in  this  section,  and  if  the 
stories  coming  from  other  sections  of  the  country  are 
to  be  taken  in  full,  that  will  be  a  very  interesting 
question.  There  will  be  a  good  big  crowd,  and  an  in¬ 
teresting  meeting  may  be  counted  upon. 

TOO  MUCH  CREDIT — A  lot  of  chickens  have  come 
home  to  roost— driven  there  by  this  depression. 
Machinery  sold  upon  five  years  credit,  looked 
good  then, — they  were  good  for  it,  and  might  as  well 
have  surplus  money  out  earning  interest  that  way  as 
well  as  any  other;  but — while  they  are  paying  those 
bills  over  the  five  years,  they  wouldn’t  or  couldn’t  buy 
new  machinery,  could  they?  Never  thought  about 
that.  Just  like  selling  five  years’  supply  of  machinery 
in  one  year,  eh.  Ugh!  Cans  on  storage — saves  us 
storage  expense,  and  of  course  they  pay  for  them 
before  they  use  them ;  couldn’t  go  back  to  the  old  can- 
debt  nightmare  that  way;  you’re  all  wrong.  Well, 
guess  we  were, — ^maybe. 

“Observer”  writing  in  our  issue  of  the  14th,  aroused 
the  interest,  if  not  the  ire,  of  a  tide-water  Virginia 
canner  of  note  and  ability,  and  he  answered  thus: 

“I  have  just  read  the  article  by  Observer  called  the  ‘One 
Way  Gut.’  The  suggestion  as  to  canners  learning  more 
about  the  retailer  and  pushing  factory  label  goods  is  an 
excellent  one.  But  the  packer  who  is  able  to  sell  the  retailer 
direct  at  lower  cost  than  he  can  sell  through  the  jobber  is 
the  exceptional  one. 

“While  I  am  a  packer,  I  think  what  Observer  says  about 
the  broker  and  jobber  is  very  one-sided  and  to  a  great 
degree  unfair.  Of  course  the  jobber  buys  as  cheaply  as  he 
can,  and  it  is  true  that  some  brokers  are  practically  buyers 
for  large  jobbers.  But  let  us  look  at  the  situation  from  the 
jobber’s  point  of  view,  and  take  lima  beans,  because  we 
know  something  about  them.  Hear  the  jobber: 

“Well,  I  surely  was  a  fool  to  buy  any  future  limas  this 
year.  Paid  $1.10  for  Green  and  White  and  they  can  be 
bought  for  less  than  70c  now.  Been  looking  into  this 
thing.  Understand  packers  last  fall  had  more  limas  than 
they  packed  in  1931.  And  they  are  not  fixed  to  hold  them 
either.  Here’s  one  packer  capitalized  at  $35,000.00,  and 
reckon  most  of  that  is’  in  plant  and  machinery.  Understand 
he  packed  close  to  60,000  cases  of  limas,  besides  other  stutf. 
That  was  over  $30,000.00  for  cans.  Limas  must  have  run 
them  close  to  $40,000.00  more  and  labor  at  least  $15,000.00. 
Reckon  that  pack  cost  him  close  to  $100,000.00,  and  durn 
near  every  cent  somebody  else’s  money.  Guess  they  must 
be  pushing  him  too,  from  his  prices.  Well,  they  burnt  me 
up  on  my  futures,  but  thank  God  I  didn’t  buy  much.  And 
they’ll  bum  me  up  again  if  I  don’t  dope  out  how  soft  this 
market  is.  Reckon  I’ll  make  an  offer  down  about  50c  and 
see  if  I  get  any  nibbles.” 

The  jobber  is  a  human  being  like  the  packer,  and  while 
some  of  them  may  be  crooked,  well,  so  are  some  canners. 
He  is  not  in  business  for  his  health  or  to  contribute  to  the 
support  of  distressed  canners,  and  I  find  it  not  unnatural 
that  he  declines  to  play  the  fool  because  the  canners  insist 
on  doing  so.  The  prosperity  of  the  canning  industry  will 
be  attained  by  correcting  the  causes — largely  too  much 
credit  and  improper  financing — of  its  distress,  and  not  by 
attempting  to  pass  the  buck  to  an  associated  industry 
which  on  the  whole  shows  more  sense  than  we  do. 

As  Observer  does  not  sign  his  name.  I’ll  use  a  nom  de 
plume  too. 


One  of  the  real  “Deans”  of  the  industry, — grown  old 
in  its  service,  but  with  an  eye  as  keen  for  what  is 
going  on  around  him  as  ever,  Harry  (“Pop”)  Kronau, 
travelling  the  whole  territory  from  the  Ohio  river  west 
to  the  far-side  of  the  Ozarks,  for  the  Simpson  &  Doeller 
Co.,  label  printers,  of  Baltimore,  comments  much  in 
the  same  manner.  He  recently  wrote : 

“The  trouble  with  this  Billion  Dollar  Industry  is  not  a 
long  sermon  on  conditions  or  the  whys  and  wherefores 
thereof,  but  condensed  to  a  few  words  ‘Unrestricted  Credit.’ 
“This  is  and  has  been  the  root  of  all  the  evils  this  Billion 
Dollar  Industry  has  been  afflicted  with — over-production, 
poor  quality,  lack  of  sales,  sorrows  and  grief. 

“A  stricter  credit  system  would  place  the  canner  strictly 
on  his  own  responsibility;  he  would  not  pack  what  he  could 
not  afford  to  pay  for;  would  be  operating  on  a  plan  based  on 
his  own  financial  condition,  which  would  mean  less  cases  in 
number  and  a  quality  based  on  his  reputation  only. 

“This  Billion  Dollar  business  is  a  good  one,  provided  you 
eradicate  this  curse  of  ‘Unrestricted  Credit.’  Perhaps  there 
would  be  fewer  numbers  of  factories,  but  a  better  quality 
of  goods  and  a  lessened  amount  of  carry-over  the  end  of  the 
season.  This  carry-over  is  usually  dumped  on  the  market 
at  a  low  price,  demoralizing  conditions  and  causing  untold 
loss  to  every  one  concerned. 

“I  recently  listened  to  an  hour’s  sermon  by  a  prominent 
canner.  I  said  ‘Wait  a  moment  before  you  start.  I  will 
write  on  the  back  of  a  card  a  few  words  and  when  you  end 
your  speech  of  troubles  and  causes,  turn  over  this  card 
and  you  will  find,  in  a  few  words,  a  condensation  of  your 
speech.’  I  wrote  ‘Unrestricted  Credits.’  He  grasped  my 
hand  and  replied  ‘Correct’  *  .  To  succeed  this  industry 

has  got  to  be  thrown  on  its  own  personal  responsibility 
which  would  eradicate  99  per  cent  of  the  present  troubles. 

“I  once  overheard  a  conversation  between  two  farmers 
who  were  complaining  of  hard  times.  One  said  ‘Let’s  go 
into  the  tomato  canning  business.’  The  other  replied  ‘I  ain’t 
got  any  money.’  The  first  answered  ‘Oh!  That’s  all  right, 
neither  have  I.’  ” 

We  Americans  are  always  extremists.  After  too 
loose  credits,  now  they  are  contracting  too  much — 
overdoing  it.  That’s  the  trouble  with  the  banks :  they 
ran  after  anyone  who  could  be  induced  to  accept  credit 
— or  loans ; — and  now,  they  will  let  no  one  have  any. 

We  all  need  a  big  dose  of  “moderation.” 

)  GENE  WEST  DEAD 

UGENE  P.  WEST  well-known  among  can-making 
concerns  in  the  East  for  years,  died  at  his  home 
in  Baltimore,  on  Thursday,  March  24th,  after  a 
brief  illness  of  only  one  week.  He  was  62  years  old,  but 
always  looked  younger.  At  one  time  he  was  with  the 
Continental  Can  Co.  as  a  master  mechanic,  later  with 
other  independents  and  for  the  past  few  years  served 
in  this  capacity  with  Slaysman  &  Co.  All  who  knew 
him  liked  him  and  so  he  leaves  a  host  of  friends  to 
mourn  him.  He  is  survived  by  his  third  wife  and  a  big 
family  of  children. 

CHESTER  BOOTH  NOW  WITH  STECHER 

HE  Stecher  Lithographic  Co.,  of  Rochester,  N.  Y., 
has  announced  an  addition  to  its  Chicago  Sales 
Organization.  Chester  S.  Booth,  who  is  well 
known  in  the  Chicago  territory,  where  he  has  sold 
canner  and  wholesale  grocer  labels  for  the  past  ten 
years,  will  now  handle  the  sales  of  this  quality  house 
in  Illinois  and  Wisconsin. 

William  P.  Hilton  will  confine  his  efforts  to  Michigan, 
Indiana  and  Ohio  and  Walter  A.  Stewart  will  handle  the 
Company  accounts  in  Iowa,  Nebraska  and  Minnesota, 
as  well  as  Colorado  and  the  Pacific  Coast. 

The  sales  office  in  the  Burnham  Building,  160  N. 
LaSalle  St.  are  being  enlarged. 


COUNTRYMAN. 
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HEARING  ON  MODIFICATIONS  IN  STANDARDS 
AND  REGULATIONS  UNDER  THE  McNARY- 

MAPES  AMENDMENT 


To  Whom  It  May  Concern: 

By  authority  oi  me  secretary  of  Agnculrure,  the 
Fooa  and  urug  AuniiuistiaLioii  announces  mat  n,  win 
nold  a  public  nearing  on  inursuay,  April  14,  luoii,  ac 
10  A.  iVi.,  lor  me  purpose  oi  giving  an  interested  parties, 
wneiner  mey  be  canners,  distributors  or  consumers,  an 
opportunity  to  uiscuss  and  comment  upon  tne  encioseu 
cnanges  in  standards  and  regulations  unoer  me  mc- 
iNary-iviapes  Amendment  anu  make  sucn  suggestions 
lor  tneir  amendment  or  modincation  as  may  seem 
proper.  Tne  hearing  will  be  deid  in  tne  conierence 
room  of  tne  mam  Department  oi  Agriculture  building, 
second  floor,  central  section,  Wasnmgton,  D.  D.,  anu 
will  be  continued  as  long  as  may  be  necessary  to  give 
tune  for  full  discussion.  Those  who  are  unable  to 
attend  in  person  are  invited  to  submit  written  com¬ 
ments,  addressed  to  the  r  ood  and  Drug  Administration, 
Washington,  D.  C.  They  should  be  submitted  not  later 
than  the  date  set  for  the  hearing. 

f  ollowing  this  hearing  hnal  consideration  will  be 
given  by  tne  Department  to  the  formulation  of  the 
standards  and  regulations  m  revised  form  and  they  will 
then  be  promulgated  under  the  authority  of  the  secre¬ 
tary.  According  to  the  amendment,  a  period  of  ninety 
days  will  then  elapse  before  the  revised  standards  and 
regulations  become  effective. 

W.  G.  CAMPBELL, 
Chief,  Food  and  Drug  Administration. 

(EDITORIAL  NOTE — Have  a  copy  of  the  1932  Almanac  in 
front  of  you  and  you  will  find  it  easy  to  follow  these  proposed 
changes.) 

PROPOSED  AMENDMENTS  TO  THE  REGULATIONS  AND 
STANDARDS  FOR  THE  ENFORCEMENT  OF  THE  AMEND¬ 
MENT  OF  JULY  8;  1930,  TO  THE  FEDERAL  FOOD 
AND  DRUGS  ACTT 

(Page  Numbers  Refer  to  Service  and  Regulatory  Amendments, 
Food  and  Drug  No.  4,  Issued  May,  1931.) 

FORM  OF  STATEMENT  REQUIRED  ON  CANNED  FOODS 
OF  SUBSTANDARD  QUALITY  (page  2) 

(In  1932  Almanac — page  14) 

The  paragraph  immediately  following  this  heading  is  amended 
to  read; 

“Canned  foods  within  the  purview  of  the  food  and  drugs  act, 
as  amended  July  8,  1930,  which  fall  below  the  standards  of 
quality  or  conditions  for  the  various  classes  of  food  products 
which  shall  be  promulgated  from  time  to  time  shall,  unless 
otherwise  provided,  bear  the  name  of  the  article  and  immediately 
above  or  below  and  parallel  therewith,  wherever  such  name 
appears,  the  legend  given  below,  in  the  forms  specified  for  the 
various  sizes  of  containers.  If  a  picture  of  the  article,  un¬ 
accompanied  by  its  name,  is  used  on  any  part  of  the  label,  the 
appropriate  legend  shall  also  be  used  immediately  above  or 
below  such  picture.  Border  and  type  of  the  legend  shall  be  on 
a  strongly  contrasting,  uniform  background.  Type  shall  be 
caps  of  the  size  and  kind  indicated  below.  The  border  shall  be 
solid  and  not  less  than  6  points  in  width.” 

(The  size  and  kind  of  type  employed  are  identical  with  those 
previously  employed  for  the  different  sized  containers.  The  first 
line  remains  “BELOW  U.  S.  STANDARD,”  as  before.  The 
second  line  is'changed  to  read:  “Good  Food — Not  High  Grade.”) 

The  following  new^  heading  and  paragraph  are  to  be  inserted 
immediately  after  the  specimens  of  the  low  quality  legend: 


OPTIONAL  FORMS  OF  SUBSTANDARD  STATEMENTS  ON 
CANNED  I-OODS  PROVIDED  IN  CERTAIN  STANDARDS 

“W  hen  the  optional  statements  provided  for  under  the  several 
standards  are  employed  such  optional  statements  shall,  in  each 
case,  be  printed  in  immediate  conjunction  with  the  name  of  the 
product,  as  an  integral  part  thereof,  on  a  strongly  contrasting 
background,  in  caps  of  a  size  not  less  than  those  specified  below, 
if  a  picture  of  the  articie,  unaccompanied  by  its  name,  is  used  on 
any  part  of  the  label  that  optional  statement  shall  appear 
immediately  above  or  below.” 

For  Packages  Under  1  Pound  Net  Weight 
12-point  bold  faced. 

For  Packages  of  1  to  5  Pounds  Net  Weight 
14-point  bold  faced. 

For  Packages  Over  5  Pounds  Net  Weight 
24-point  bold  faced. 

STANDARD  REQUIREMENT  FOR  FILL  OF  CONTAINER 
(page  3) 

The  paragraph  under  this  heading  is  amended  to  read: 

“Canned  loods  shall  be  considered  as  of  standard  fill  if  the 
entire  contents  occupy  90  per  cent  or  more  of  the  volume  of  the 
closed  container,  in  the  case  of  dry  packed  products  the 
volume  of  the  entire  contents  is  determined  after  pouring  from 
the  container,  returning  thereto,  and  leveling  without  down¬ 
ward  pressure.  Products  in  which  the  proportion  of  liquid  is 
such  that  at  the  time  of  opening  the  liquid  level  is  one  inch  or 
more  below  that  of  the  solid  material  are  considered  dry  packed.” 
WARNING  (page  3) 

Change  the  second  sentence  under  this  heading  to  read  as 
follows: 

“Accordingly,  products  which  are  adulterated  or  misbranded 
under  any  of  the  other  paragraphs  of  the  food  and  drugs  act 
can  not  be  rendered  legal  by  the  employment  of  any  of  the  sub¬ 
standard  statements.” 

Add  a  second  paragraph  under  this  heading,  as  follows: 

“In  the  caning  of  loods  which  require  the  addition  of  water, 
brine,  syrup,  or  other  packing  medium  for  their  proper  pack¬ 
ing  and  processing,  the  cans  shall  be  packed  as  full  of  the  foods 
as  practicable.  In  no  case  shall  the  amount  of  liquid  added  be 
in  excess  of  that  required  to  fill  the  interstices,  cover  the  product, 
permit  processing  without  impairment  of  quality.  Canned  foods 
are  deemed  adulterated  if  they  contain  water,  brine,  syrup,  or 
similar  substances  in  excess  of  the  amount  necessary  for  their 
proper  packing  and  processing.” 

CANNED  PEACHES  (page  3) 

(Almanac — page  16) 

Delete  the  heading  “Standard”  and  place  the  word  “Standard” 
at  the  beginning  of  the  first  paragraph  now  under  that  heading. 

In  the  second  paragraph  under  the  present  heading  “Standard” 
change  “two-thirds”  to  “three-fifths.” 

The  paragraphs  headed  “Meaning  of  Terms”  are  change  as 
follows : 

Paragraph  1  to  read:  “The  term  ‘normally  colored,’  as  it 
relates  to  the  fruit,  means  a  naturally  developed  general  effect 
of  yellow.” 

Paragraph  2  to  read:  “The  fruit  shall  be  considered  of 
normal  size  when  at  least  80  per  cent  of  the  units  weigh  three- 
fourths  of  an  ounce  or  more.” 

Paragraph  3  to  read:  “The  units  shall  be  considered  uniform 
in  size  if  the  weight  of  any  unit  does  not  vary  more  than  25 
per  cent  from  the  average  weight  of  the  units  in  the  container.” 

Paragraph  4:  Change  “80  per  cent”  to  “90  per  cent.” 

Paragraph  5  to  read:  “The  fruit  shall  be  considered  peeled 
if  there  is  present  per  pound  of  net  contents  not  more  than  one 
square  inch  of  peel.” 

Paragraph  6  and  7 :  Change  “80  per  cent  to  “90  per  cent.” 

Page  4 

Delete  the  heading  “Exceptions”  and  change  the  paragraph 
headed  “Substandard  Designation”  and  the  first  paragraph  now 
headed  “Exceptions”  to  read: 
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TWO  NEW  MACHINES 

For  CORN  CANNERS 


SPRAGUE-SELLS  COMBINATION 
CORN  CUTTER 

Cuts  either  eream  style  or  whole  grain  eorn 

Here  is  the  machine  you  have  been  waiting  for.  It  is  a  new 
(ioiil)le  rotary  head  corn  cutter  that  will  cut  either  whole  grain 
corn,  cut  kernel  corn,  or  the  finest  cream  style  corn  you  ever 
saw. 

In  making  cream  style  corn  this  new  cutter  scrapes  the  cobs 
so  thoroughly  that  your  yield  in  cans  per  ton  is  increased 
10  per  cent  to  25  per  cent. 

Think  what  this  means.  At  least  $3.75  more  value  in  canned 
corn  per  ton  of  raw  product.  Its  capacity  is  two  tons  per 
hour  therefore,  will  increase  your  revenue  $7.50  per  hour  or 
$75.00  per  day  per  machine.  Can  you  afford  not  to  investi¬ 
gate  it.^ 

Perhaps  more  important  even  than  this  remarkable  earning 
is  the  fact  that  through  its  absolutely  uniform  cutting  it  will 
produce  for  you  the  finest  cream  style  corn  you  ever  packed. 
Many  canners  are  planning  to  install  new  Combination  Com 
Cutters  so  that  they  can  pack  either  whole  grain  or  cream 
style  corn  at  will  over  the  same  line  of  machinery. 

This  new  machine  cuts  splendid  whole  grain  corn  and  the 
finest  cream  style  ever  produced. 

Send  for  full  information. 


SPRAGUE-SELLS  HIGH  PRESSURE 
CORN  WASHER 

A  brand  new  high  pressure  cleaning  system  for  canneries. 

If  you  are  packing  whole  grain  corn  you  have  always  realized 
that  while  rotary  washers  were  splendid  for  corn  that  was 
going  into  the  cream  style  pack,  they  were  not  ideal  for  com 
to  be  canned  whole  grain  style,  liruising  must  be  absolutely 
eliminated  in  whole  grain  corn  to  avoid  undue  waste. 

Here  is  good  news  for  you.  Not  only  does  the  High  Pressure 
Washer  eliminate  every  bit  of  bruising  but  it  actually  does  a 
much  more  thorough  job  of  cleaning  than  can  possibly  be  done 
in  any  low  pressure  washer,  rotary  or  otherwise. 

Every  corn  canner  needs  this  washer.  It  will  help  you  pack 
the  cleanest,  nicest  corn  you  ever  canned. 

In.sbvll  this  High  Pressure  Washer  complete  with  its  pump 
which  supplies  water  at  tremendous  pressure,  350  to  400  lbs. 
Then  you  can  pipe  your  plant  for  high  pressure  cleaning  of 
floors,  equipment  etc.,  at  very  small  additional  expense. 
The  saving  in  water  and  labor  will  soon  pay  for  the  complete 
system. 

You  will  use  only  one- third  as  much  water  and  about  one- tenth 
the  labor  now  required  for  cleaning  up  at  the  end  of  each  run. 
Let  us  send  complete  details. 


OTHER  NEW  SPRAGUE-SELLS  MACHINES  FOR  1932 
Hi-Speed  Filler  Lewis  Quality  Grader 

High  Pressure  Cleaning  System  Olney  Duo  Washer 

Motor  Driven  Super  Husker  Peerless  Juice  Filler 

Twin  Reel  Grader  Peerless  Giant  Washer 

Send  for  supplement  to  catalog  S-IOO  covering  all  new  machines  in  our  line 


SPRAGUE-SELLS  CORPORATION 

Div.  of  Food  Machinery  Corp. 

HOOPESTON  .  .  .  .  ^  ILLINOIS 
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“Canned  peaches  which  fail  to  meet  the  above  standard  shall 
bear  the  substandard  legend  given  on  page  2,  except  that: 

“Canned  peaches  which  fail  to  meet  the  above  standard  only  in 
that  they  consist  of  peaches  packed  in  water  need  not  bear  the 
above  legend  if  labeled  ‘water  pack  peaches,’  ‘peaches  in  water,’ 
or  ‘peaches  packed  in  water.’  ” 

The  remaining  paragraphs  under  the  present  heading  “Ex¬ 
ceptions”  are  to  remain  the  same  except  that  the  term  “low- 
quality  legend”  is  changed  to  “above  legend”  wherever  it  occurs. 

CANNED  PEARS  (page  4) 

(Almanac — page  20) 

Delete  the  heading  “Standard”  and  place  the  word  “Standard” 
at  the  beginning  of  the  first  paragraph  now  under  that  heading. 

In  the  second  paragni’aph  under  the  present  heading  “Standard” 
change  “two-thirds”  to  “three-fifths.” 

The  paragraphs  headed  “Meaning  of  Terms”  are  changed  as 
follows : 

Paragraph  1  to  read:  “The  term  ‘normally  colored,’  as  it 
relates  to  the  fruit,  means  a  naturally  developed  translucent, 
yellowish  white  color. 

Paragraph  2  to  read:  “The  fruit  shall  be  considered  of 
normal  size  when  at  least  80  per  cent  of  the  units  weigh  three- 
fourths  of  an  ounce  or  more.” 

Paragraph  3  to  read:  “The  units  shall  be  considered  uniform 
in  size  if  the  weight  of  any  unit  does  not  vary  more  than  25 
per  cent  from  the  average  weight  of  the  units  in  the  container.” 
Paragraph  4:  Change  “80  per  cent”  to  “90  per  cent.” 
Paragraph  5  to  read:  “The  fruit  shall  be  considered  peeled  if 
there  is  present  per  pound  of  net  contents  not  more  than  one 
square  inch  of  peel.” 

Paragraphs  6  and  7 :  Change  “80  per  cent”  to  “90  per  cent.” 
Page  5 

Delete  the  heading  “Exceptions”  and  change  the  paragraph 
headed  “Substandard  Designation”  and  the  first  paragraph  now 
headed  “Exceptions”  to  read: 

“Canned  pears  which  fail  to  meet  the  above  standard  shall 
bear  the  substandard  legend  given  on  page  2,  except  that: 

“Canned  pears  which  fail  to  meet  the  above  standard  only  in 
that  they  consist  of  pears  packed  in  water  need  not  bear  the 
above  legend  if  label^  ‘water  pack  pears,’  ‘pears  in  water,’  or 
‘pears  packed  in  water.’  ” 

The  remaining  paragraphs  under  the  present  heading  “Ex¬ 
ceptions”  are  to  remain  the  same  except  that  the  term  “low- 
quality  legend”  is  changed  to  “above  legend”  wherever  it  occurs. 

CANNED  PEAS  (page  5) 

(Almanac — page  16) 

Delete  the  heading  “Standard”  and  place  the  word  “Standard” 
at  the  beginning  of  the  paragraph  now  under  that  heading. 

The  first  paragraph  under  the  heading  “Meaning  of  Terms” 
is  changed  to  read  as  follows: 

“The  term  ‘normally  colored,’  as  it  relates  to  the  peas,  means 
a  naturally  developed  general  effect  of  green,  with  not  to  exceed 
4  per  cent  by  count  of  discolored  peas,  such  as  brown  or  brown- 
spotted  peas,  or  4  per  cent-  of  light  yellow  or  white  peas.” 

Between  the  present  first  and  second  paragraphs  insert  the 
following: 

“The  peas  shall  be  considered  immature  when  90  per  cent 
or  more  by  count  of  the  peas  in  the  container  will  float  for  at 
least  five  seconds  in  a  salt  solution  of  1.13  specific  gravity.” 

(Explanatory  note:  “It  is  the  opinion  of  the  Department 
that  canned  soaked  dry  peas  belong  to  the  class  “canned  peas.” 
Being  mature,  they  are  thus  substandard  and  must  bear  the 
substandard  legend.) 

CANNED  TOMATOES  (page  6) 

(Almanac — page  22) 

Delete  the  heading  “Standard”  and  change  the  paragraph 
under  that  heading  to  read: 

“Standard  canned  tomatoes  are  the  normally  flavored  and 
normally  colored  canned  food  consisting  of  the  peeled,  cored, 
and  trimmed  large  pieces  of  the  mature  red  fruit  of  the  tomato 
vine  (Lycopersicum  esculentum),  packed  in  their  own  juice, 
with  or  without  added  seasoning  (sugar,  salt),  the  container 
being  packed  as  full  as  possible  without  impairment  of  quafity; 
provided  that,  when  peeled  and  cored  whole  tomatoes  are 
packed,  tomato  juice  not  exceeding  that  necessary  to  fill  the 
interstices  may  be  added.” 

The  paragraphs  headed  “Meaning  of  Terms”  are  changed  as 
follows : 

Paragraph  1  to  read :  “The  fruit  shall  be  considered  in  large 
pieces  when  at  least  50  per  cent  of  the  total  contents  *  *  *  .” 

Paragraph  2,  line  2,  to  read:  “  *  *  *  homogeneous  pulped 
meats  shows  a  naturally  developed  red  color  (The 

second  paragraph  is  to  be  further  changed  to  make  the  color 


requirement  more  stringent.  The  change  will  be  discussed  at 
the  hearing.  Samples  of  canned  tomatoes  considered  borderline 
in  color  are  solicited.) 

Paragraph  4  to  read:  “The  fruit  shall  be  considered  as 
trimmed  when  the  area  of  the  maximum  outline  of  unsightly 
blemishes  does  not  exceed  one-fourth  square  inch  per  pound  of 
net  contents  in  the  container.” 

Footnote  3  on  page  6  is  corrected  by  substituting  for  “(4) 

N  4/  (glossy  finish)”  the  following:  “(4)  N  4/  (mat  finish).” 

Pages  6  and  7 

Delete  the  heading  “Exceptions”  and  change  the  paragraph 
headed  “Substandard  Designation”  and  the  paragraph  now 
headed  “Exceptions”  to  read: 

“Canned  tomatoes  which  fail  to  meet  the  above  standard  shall 
bear  the  substandard  legend  given  on  page  2,  except  that: 

“Canned  tomatoes  which  fail  to  meet  the  above  standard  only 
in  that  they  contain  added  tomato  products  need  not  bear  the 
above  legend  if  labeled  to  show  that  fact ;  for  example,  ‘tomatoes 
with  puree  from  trimmings.’  ” 

CANNED  APRICOTS  (page  7) 

(Almanac — page  24) 

Delete  the  heading  “Standard”  and  place  the  word  “Standard” 
at  the  beginning  of  the  first  paragraph  now  under  that  heading: 

The  paragraphs  headed  “Meaning  of  Terms”  are  changed  as 
follows : 

Paragraph  1  to  read:  “The  term  ‘normally  colored,’  as  it 
relates  to  the  fruit,  means  a  naturally  developed  general  effect 
of  yellow.” 

Paragraph  2  to  read:  “The  fruit  shall  be  considered  of 
normal  size  when  at  least  80  per  cent  of  the  units  weigh  throe- 
eighths  of  an  ounce  or  more.” 

Paragraph  3  to  read:  “The  units  shall  be  considered  uniform 
in  size  if  the  weight  of  any  unit  does  not  vary  moi*e  than  25 
per  cent  from  the  average  weight  of  the  units  in  the  container.” 

Paragraphs  4,  5  and  6:  Change  “80  per  cent”  to  “90  per 
cent.” 

Under  the  headings  “Substandard  Designation”  and  “Excep¬ 
tions”  make  changes  similar  to  those  made  in  the  canned  peach 
and  canned  pear  standards. 

CANNED  CHERRIES  (page  8) 

(Almanac — page  26) 

Delete  the  heading  “Standard”  and  place  the  word  “Standard” 
at  the  beginning  of  the  first  paragraph  now  under  that  heading. 

The  first  three  paragraphs  headed  “Meaning  of  Terms”  are 
changed  as  follows: 

Paragraph  1  to  read:  “The  fruit  shall  be  considered  normally 
colored  if  the  naturally  developed  general  color  of  the  flesh  be 
yellowish  white.” 

Paragraph  2  to  read:  “The  fruit  shall  be  considered  of 
normal  size  when  at  least  80  per  cent  of  the  units  weigh  one- 
tenth  of  an  ounce  or  more.” 

Paragraph  3  to  read:  “The  units  shall  be  considered  uniform 
in  size  if  the  weight  of  any  unit  does  not  vary  more  than  25 
per  cent  from  the  average  weight  of  the  units  in  the  container.” 

Under  the  headings  “Substandard  Designation”  and  “Excep¬ 
tions”  make  changes  similar  to  those  made  in  the  canned  peach 
and  canned  pear  standards. 

- « - 

CHARLIE  GUELF  GOES  BACK  TO  RICE 

The  industry  and  all  his  friends,  and  that  again 
means  the  industry,  will  learn  with  interest  that 
Charles  P.  Guelf,  for  so  many  years  with  the 
J.  B.  Rice  Seed  Company,  but  who,  about  the  first  of 
the  year,  left  the  old  firm  and  helped  found  the  Con¬ 
tinental  Seed  Company,  a  new  concern  with  offices  in 
Toledo,  Ohio,  has  determined  to  go  back  to  his  old  love, 
and  from  now  on  will  again  be  with  the  old  J.  B.  R.  S. 
Co. 

“Charlie”  was  so  long  a  definite  part  of  the  Rice 
organization,  that  it  is  but  natural  that  he  was  not  able 
to  pull  himself  up  by  the  roots  and  start  over  in  new 
soil.  You  can’t  transplant  sturdy  old  oaks.  And  so  he 
has  gone  back  where  he  always  belonged. 

D.  D.  Rowlands,  President  of  the  Continental  Seed 
Company,  with  the  other  aggressive  boys  forming  the 
company,  will  carry  on,  and  they  are  all  well  known  and 
much  liked  throughout  the  entire  industry. 
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WE  ARE  MANUFACTURERS 


Are  You  Trying  To  Cut 


ROBINS  RETORT 


ROBERT  A.  SINDALU  Pnaident 


ROBINS-BECKETT  DOUBLE  CAN 

K.  ROBINS  &  CO., 

Write  for  catalos 


Beans  or  Asparagus,  etc.,  with  a 
machine  which  has  no  capacity  or 
which  spoils  much  of  the  material 
you  pay  for? 

Find  out  TODAY  about  the  new 
TOWNSEND 

The  ACE  of  Bean  Cutters  is  the 


Inc.,  Baltimore,  Md. 

HARRY  R.  STANSBURY.  Vieo-ProMent 


ROBINS  CIRCLE  STEAM  HOIST 


La  Porte  Flexible  Steel  Sanitary  Conveyor 

{formerly  Hercules) 


Section  of  One  Inch  Mesh  Belt  (Full  Size) 


The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators,  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor-saving,  and  can  be 
bought  at  a  cost  so  small  comp2U’ed  to 
other  belts. 

Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 

Your  dealer  has  it. 

Manufactured  by 


La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Indiana. 


BUIST’S  GARDEN  SEEDS 

Dependable  104  Years 

Famous  For  Vitality  And  Purity 

Write  For  Prices  When  Ready  To  Order 

Robert  Buist  Company 


Seedsmen  Since  1828 


PHILADELPHIA 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


CANNER  in  New  York  State  writes: 

“My  local  printer  has  shown  me  some  work  he  has 
been  doing  for  a  small  manufacture  in  my  town  and 
the  prices  he  has  quoted  me  seem  to  be  very  reasonable. 
The  only  drawback  I  can  see  to  my  taking  on  a  quantity  of 
the  show  cards  he  proposes  to  make  up  for  me  is,  they  must 
be  printed  in  black  or  blue  or  red  on  a  contrasting  back¬ 
ground.  It  has  occured  to  me  that  the  majority  of  the  few 
show  cards  I  have  seen  put  out  by  other  canners  are  a  little 
more  elaborate  than  those  offered  me  by  my  printer,  but  I 
am  wondering  if  I  can  not  buy  and  use  them  and  be  better 
off  in  the  end  than  I  might  be  'f  I  bought  more  elaborate 
show  cards  in  a  number  of  colors.  What  do  you  think?” 

Just  the  other  day  I  heard  a  responsible  executive 
berate  his  sales  force  of  fifteen  men  because  he  still 
has  in  his  warehouse  about  ten  thousand  counter  dis¬ 
play  cartons  designed  and  printed  to  show  three  and 
four  packages  of  his  goods.  He  feels  his  men  are 
loafing  on  the  job,  he  is  positive  they  neglect  ordering 
out  this  display  material  because  they  are  jealous  of 
the  effect  such  advertising  (?)  might  have  on  their 
standing  as  salesmen.  He  is  convinced  his  men  are 
determined  not  to  put  up  the  advertising  material  he 
has  on  hand  and  which,  after  all,  was  bought  by  him  in 
good  faith  and  cost  a  certain  amount  of  good,  hard 
dollars. 

The  ten  thousand  counter  display  cartons  have  been^ 
on  hand  about  three  years  and  he  may  just  as  well  sell 
them  for  old  paper  as  to  keep  them  any  longer.  He 
might  better  sell  them  for  junk  and  realize  a  few 
dollars  on  them  than  to  keep  them  any  longer,  only  to 
be  thrown  out  eventually. 

They  are  simply  so  poor  no  self  respecting  retail 
dealer  will  give  them  counter  room  for  any  length  of 
time  after  the  salesman  has  filled  one  of  them  with 
packages  and  left  the  set-up  on  the  dealer’s  counter. 

The  nine-year-old  son  of  a  friend  of  mine  has  been 
coming  home  each  night  after  school  lately  and  sitting 
down  to  writing  some  axiom  sixty  times.  He  feels  it 
is  his  spelling  lesson,  he  is  in  a  hurry  to  be  off  at  play 
and  as  a  consequence,  runs  through  his  icritinq  lesson 
in  any  manner  at  all  to  get  it  ended  most  quickly. 

He  has  not  yet  realized  that  only  doing  the  job  well 
will  relieve  him  of  the  burden  of  those  sixty  lines  daily. 

Prices  are  getting  back  to  levels  of  by-gone  days, 
possibly  we  must  all  get  back  to  the  methods  of  olden 
times  for  doing  a  job,  large  or  small. 

Twenty  years  ago  we  did  our  dumdest  and  then 
some.  Any  task  to  be  done  was  executed  in  the  best 
was  possible  commensurate  with  our  means  and  ability. 

In  the  rush  and  hurry  of  the  golden  years  before 
1929  we  sometimes  felt  that  any  way  to  get  the  stint 
completed  was  good  enough. 


Not  so  in  every  case.  I  can  tell  you  now  of  a  canner 
who  has  always  glorified  ordinary  canned  foods  as 
Ziegfeld  glorifies  the  American  girl.  As  a  result, 
dealer  after  dealer  has  told  me  they  never  realized  the 
mediocre  nature  of  his  offerings  as  the  label  on  them 
was  so  attractive  they  felt  the  contents  of  the  can  must 
be  fully  up  to  the  promise  of  the  label. 

Do  not  misunderstand  me,  I  am  not  attempting  to 
justify  the  packing  of  ordinary  quality  canned  foods 
under  expensive  and  often  misleading  labels,  but  I  am 
pointing  out  that  the  dress  of  the  package  often  makes 
sales  where  a  dull,  drab,  label  often  repulses  buyers, 
both  wholesale  and  retail,  to  say  nothing  of  failing 
entirely  to  capture  the  interest  of  the  consumer. 

Competition  for  dealer  acceptance  and  use  of  ad¬ 
vertising  helps  is  just  as  keen  as  in  any  other  line  of 
merchandising  activity. 

The  attractive  dealer  help  or  show  cards  get  the 
space  and  the  opportunity  of  increasing  sales  for  those 
using  them.  The  uninteresting,  plain  card  or  counter 
display  never  has  a  chance  for  adequate  display  and 
resultant  benefit  toward  increased  sales  over  the 
counter. 

In  witness  of  this  fact  I  can  tell  you  the  same 
manufacturer  with  the  overstock  of  counter  display 
cartons  has  recently  installed  one  of  the  individual 
sign  making  machines  described  a  few  months  ago  in 
this  department. 

He  sent  samples  to  his  men  of  five  different  cards  he 
has  available  and  asked  them  for  their  requisitions 
covering  a  month’s  supply  for  reasonable  distribution. 
The  replies  received  indicate  he  will  put  out  in  one 
month  as  many  of  the  new  signs  as  he  has  distributed 
in  ten  months  from  the  stock  of  the  ordinary  dealer’s 
help  material  he  has  had  on  hand  so  long. 

It  is  true  that  as  much  money  is  wasted  by  not 
spending  enough  in  advertising  as  is  lost  by  spending 
too  much.  This  rule  applies  with  equal  strength  to  the 
purchase  of  good,  attractive  dealer’s  helps  instead  of 
trying  to  save  a  little  on  the  printing  bill. 

If  your  quality  in  the  can  warrants  attempting  the 
creation  of  increased  consumer  demand,  start  doing 
this  by  means  of  advertising  in  any  way  you  think  best 
and  most  advisable.  Your  efforts  need  not  be  impres¬ 
sive  from  the  standpoint  of  initial  expenditure  but  when 
you  do  spend  money  in  advertising,  be  sure  it  is  able 
to  meet  competition  in  the  field  in  which  it  will  be 
used  mostly. 

If  a  counter  or  display  card  costs  twice  as  much  as 
another  of  its  kind  and  is  twice  as  attractive,  the 
chances  are  ten  to  one  it  will  do  your  sales  three  times 
as  much  good  as  the  poorer  sister. 


April  4,  1932 


THE  CANNING  TRADE 


16 


If  your  budget  for  advertising  is  limited,  choose  the 
medium  within  your  means  for  properly  and  adequately 
carrying  out  a  plan  holding  reasonable  hopes  for 
ultimate  success. 

After  you  have  done  this,  if  a  beginner  in  advertis¬ 
ing,  you  will  be  tempted  to  write  the  ads  yourself  or 
create  in  your  office  the  copy  for  the  show  card  or 
whatever  it  is  you  will  use. 

If  your  are  ill,  even  though  you  have  lived  with  your¬ 
self  all  your  life  you  scarcely  ever  attempt  self  treat¬ 
ment.  You  get  as  good  a  doctor  as  you  can,  you 
depend  on  carefully  following  his  advice  as  to  diet  and 
treatment.  You  certainly  do  not  adopt  his  suggestions 
as  to  diet  but  disregard  his  admonition  to  cut  out  the 
cigars. 

Even  though  you  have  been  in  the  canning  business 
all  your  life,  you  are  not  qualified  to  write  your  own 
advertising. 

Select  some  one  in  whom  you  have  or  can  develop 
confidence  and  let  him  do  the  job. 

Having  done  this,  do  not  accept  part  of  his  copy  and 
substitute  other  of  your  own  composing. 

Suggest  all  you  wish  as  to  technical  statements,  be 
sure  the  copy  is  a  true  picture  of  your  business  or 
product,  but  leave  the  mechanics  of  word  building  and 
word  picture  painting  to  one  who  knows  that  business 
as  you  know  the  canning  business. 

In  the  meantime,  if  this  department  can  be  of  any 
help  in  assisting  you  in  arriving  at  a  decision  as  to 
whether  to  advertise  at  all  or  not,  or  help  you  in  any 
other  sales  or  advertising  way,  let  us  know. 

We’ll  answer  in  this  column  or  by  mail  to  you  if  the 
question  or  questions  do  not  permit  of  handling  here. 

No  obligation  on  your  part,  of  course! 


RENNEBURG’S 

Improved  Process  Steel  Kettle 

Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction . 


PROCESS 

KETTLE 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2639  Boston  Street 
WORKS: 

Atlantic  Wharf.  Boston  Street  and 
Lakewood  Awenue 

BALTIMORE  MO. 


TRADE-MARKS 


Following  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publicaticn  and  are  in  line  for 
early  registration,  unless  opposition  is  hied  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


PASSION  and  design,  passion  fruit  juice,  essence,  pulp,  jam, 
jelly  and  syrup  for  food  purposes.  Use  claimed  since  January 
17,  1925,  by  Cottee’s  Passions,  Ltd.,  Sydney,  Australia. 

VIGLIE  and  eagle  design,  olive  oil.  Use  claimed  since  July  1, 
1917,  by  Nicola  Laterraca,  doing  business  as  Lateracca  Bros., 
New  York,  N.  Y. 

SUN-RAY,  jelly  and  a  powder  containing  pectin  for  making 
jellies,  jams,  marmalades,  syrups,  and  the  like.  Use  claimed 
since  October  5,  1931,  by  H.  R.  Diesterweg,  doing  business  as 
California  Sun-Ray  Products  Company,  Hollywood,  Calif. 

BABY  ROSE,  canned  fruit,  canned  vegetables,  canned  sliced 
pineapple,  canned  sauer  kraut.  Use  claimed  since  October  1, 
1931,  by  Armstrong  Grocery  Company,  Sharon,  Pa. 

SWAN  ISLAND  BRAND,  canned  salmon  and  shrimp.  Use 
claimed  since  January  19,  1904,  on  salmon,  and  since  May  1, 

1930,  for  shrimp.  Benson  Fish  Company,  Chicago,  Illinois. 
DOW  on  diamond  figure,  for  flavorings  for  use  in  foodstuffs, 

etc.  Use  dlaimed  since  1917.  The  Dow  Chemical  Company, 
Midland,  Mich. 

EUTECO,  canned  sauer  kraut,  canned  corn,  canned  peas, 
canned  pork  and  beans,  canned  tomatoes,  canned  green  beans, 
fruit  preserves,  flavoring  extracts,  etc.  Use  claimed  since  July, 
1892.  Eureka  Tea  Co.,  Chicago,  Ill. 

CRUSH,  tomato,  orange,  lemon,  lime  and  clam  juice  for  food 
purposes.  Use  claimed  since  July,  1920.  Orange-Crush  Com¬ 
pany,  Chicago,  in. 

LEGGETT’S,  table  sauce  in  the  nature  of  a  dressing  for 
meats,  sandwiches,  soups,  etc.  Use  claimed  since  January  1, 

1931.  Frank  S.  Leggett,  Albany,  Ga. 

ASPARACREAM,  vegetable  compound  for  flavoring  soups 

and  sauces.  Use  claimed  since  February  8,  1911.  R.  Hickmott 
Canning  Company,  San  Francisco,  Calif. 


AUTOMATIC  »  »  » 

SELF  CLEANING. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 

Berlin  rHAPMAN 

CUNNINgAr  MACmNERY 

Jt  Single  Unit  or  JI  Complete  Canning  Plant 


BLANCHER 
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News  Around  The  Industry 

The  doings  of  canners  and  others  in  all  sections  of  the  country  — 

A  family  chat  of  every  day  happenings. 


Fire  Destroys  Stoops  Cannery — ^The  plant  of  the 
Stoops  Packing  Company  at  Van  Wert,  Ohio,  was 
damaged  by  fire  of  unknown  origin  on  the  night  of 
March  7th,  with  an  estimated  loss  of  about  $100,000.00. 

The  building  was  of  brick  and  hollow  tile  construc¬ 
tion,  a  lock  long,  fronting  on  the  Pennsylvania  R.  R. 
Much  of  the  1931  pack  was  stored  in  the  building, 
which  comprises  about  60%  of  the  loss. 

New  Cannery — F.  A.  Fishbaugh,  London,  Ohio,  has 
leased  the  London  Cold  Storage  building,  which  he 
plans  to  equip  as  a  modern  sanitary  cannery  to  be 
known  as  the  London  Canning  Company.  Whole  grain 
corn,  green  beans  and  tomatoes  will  be  canned.  Mr. 
Fishbaugh  formerally  operated  a  cannery  in  London, 
which  also  bore  the  name  chosen. 

May  Pack  Catsup— The  Tip  Top  Canning  Company, 
Tippecanoe  City,  Ohio,  is  considering  plans  for  packing 
Catsup  this  coming  season.  Their  1931  pack  of  to¬ 
matoes  and  pulp  has  been  disposed  of  for  some  time 
and  they  are  now  contracting  acreage  for  the  coming 
pack. 

The  Ill  Winds  Blow — A  high  wind  storm  recently 
blew  down  a  conveyor  at  the  plant  of  the  Fayette 
Canning  Company,  Washington  C.  H.,  Ohio,  causing 
considerable  damage. 

E.  Pritchard  Sole  Owner — Formal  preliminary  notice 
of  the  dissolution  of  the  Franklin  Food  Products,  In¬ 
corporated,  Franklin,  Ind.,  has  been  filed  with  the 
secretary  of  state  as  a  result  of  the  action  of  E. 
Pritchard  in  purchasing  all  outstanding  stock  of  the 
corporation  and  planning  to  operate  again  as  a  priv¬ 
ately  owned  business. 

Mr.  Pritchard  was  the  sole  owner  of  the  Franklin 
Food  Products  Company  when  it  was  first  formed  but 
it  was  later  incorporated  and  stock  was  held  by  several 
of  the  employes  and  by  business  associates  of  Mr. 
Pritchard. 

The  plant  was  not  operated  during  the  past  season. 

Fire  Destroys  Cannery — ^Fire  of  undetermined  origin 
completely  destroyed  the  cannery  of  Storen  Brothers 
Packing  Company,  Lexington,  Ind.,  recently. 

Besides  the  buildings  and  machinery  two  auto  trucks 
went  up  in  smoke.  Fortunately  last  year’s  pack  had  all 
been  sold.  Although  the  plant  and  contents  were  in¬ 
sured,  the  loss  will  be  heavy.  The  trucks  were  not 
insured. 

Will  Not  Operate — ^The  Mayfield  Canning  Company, 
Mayfield,  Ky.,  will  not  operate  this  year  as  a  cannery. 
The  plant  has  been  leased  by  the  canning  company  to 
A.  C.  Pickard  &  Company,  who  will  use  it  as  a  tobacco 
storage  warehouse. 

Mushroom  Cannery — The  Southern  Mushroom  Indus¬ 
tries,  has  been  incorporated  at  Falledega,  Ala.,  and  will 
erect  a  cannery  to  pack  mushrooms  this  season. 

Arkansas  May  Get  Thirty  Canneries — ^Under  date  of 
February  14th  the  Memphis  (Tennessee)  Commercial 
Appeal  says : 


“Beebe,  Ark.,  Feb.  13 — ^Thirty  canning  factories  are 
bing  offered  Arkansas  by  the  Goebel-Reid  Grocery  Co., 
of  St.  Louis,  according  to  a  letter  received  by  Dr.  E.  H. 
Abington,  Beebe  banker  and  president  of  the  local  Fruit 
and  Truck  Growers’  Association. 

The  System  Service  Co.  contemplates  the  establish¬ 
ment  of  30  canning  factories  in  Arkansas  as  near  Mem¬ 
phis  as  possible  for  the  purpose  of  supplying  a  demand 
for  7,500,000  cases  of  canned  fruits  and  vegetables  for 
New  York,  Philadelphia,  Boston,  and  other  large  cities, 
while  1,000,000  cases  will  be  used  annually  by  the 
System  Service  wholesale  grocery  stores  within  400 
miles  of  Memphis. 

Each  factory  will  have  the  capacity  to  handle  the 
produce  grown  on  1,500  acres ;  will  afford  180  persons 
employment  when  being  run  at  full  speed,  and  will  be 
equipped  with  modern,  up  to  date  machinery,  similar 
to  that  used  in  California.  As  factory  has  been  offered 
to  Beebe,  which  Searcy  and  Bald  Knob  business  men 
are  also  negotiating  for  such  factories.  Five  hundred 
acres  will  be  contracted  for  each  establishment  the  first 
year,  while  the  company  may  increase  the  acreage  to 
1,500  acres  the  second.  The  factory  will  be  operated 
250  days  in  a  year,  averaging  an  ountput  of  1,000  cases 
daily,  or  250,000  every  year.” 

Plan  Reconstruction  of  Destroyed  Cannery — Officials 
of  the  Shelby-New  Era  co-operative  cannery  of  the 
Great  Lakes  Fruit  Industries,  Inc.,  have  begun  plans 
for  reconstruction  of  the  plant  which  was  destroyed  by 
fire  February  3rd,  with  a  loss  of  about  $40,000.  The 
loss  was  covered  by  insurance. 

The  fire,  which  started  in  a  store  room,  had  gained 
such  headway  before  it  was  discovered  that  firemen 
were  powerless  to  save  it.  Cause  of  the  blaze  is 
unknown. 

Rochelle  Asparagus  Company  Reorganized  —  Re¬ 
organization  of  the  Rochelle  Asparagus  Company, 
Rochelle,  Ill.,  has  been  consummated  and  the  new  com¬ 
pany  now  has  an  authorized  capital  stock  of  900  shares 
preferred  at  par  value  of  $100.,  and  5,400  shares  of  com¬ 
mon  stock  at  no  par  value. 

New  officials  of  the  company,  which  will  continue  to 
be  known  as  the  Rochelle  Asparagus  Company,  are 
Henry  M.  Seippel,  Beaver  Dam,  Wis.,  president; 
George  E.  Welson,  Beaver  Dam,  secretary,  and  George 
Otto,  Henry  Schimmel,  Beaver  Dam,  and  George  E. 
Stocking,  R.  E.  Anderson  and  C.  E.  Gardner  of  Rochelle, 
members  of  the  board  of  directors. 

James  Winslow  will  have  charge  of  the  sales  out¬ 
side  of  Cook  county,  and  George  E.  Stocking  has  the 
supervision  of  sales  in  Cook  county. 

R.  E.  Anderson,  who  has  been  active  as  receiver  for 
the  company,  has  completed  his  work  in  this  capacity 
and  will  have  exclusive  management  of  the  asparagus 
pack  for  the  coming  season. 

New  equipment  and  machinery  is  being  installed. 
With  favorable  weather  conditions,  the  pick  is  expected 
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to  exceed  50,000  cases  of  aspara^s.  Last  season  was 
a  very  successful  one  for  the  company  and  all  of  the 
1931  pack  has  been  disposed  of.  The  Rochelle  Aspara¬ 
gus  Company  was  organized  in  1923  when  George  E. 
Stocking  owned  and  operated  it  individually.  In  1925 
the  firm  was  incorporated. 

Plan  Asparagus  Cannery — ^The  Ottawa  (Illinois) 
Asparagus  Growers  Association  is  making  plans  for  the 
installation  of  a  cannery  to  pack  asparagus  this  season. 

Will  Not  Join  Peach  Federation — ^The  California 
Canning  Peach  Growers’  Association  has  voted  not  to 
join  the  proposed  Federation  of  Peach  Growers,  Ltd. 
Plans  for  the  latter  are  going  ahead,  however,  and  other 
grower  groups  are  being  invited  to  join. 

Making  Plans  for  Trade  Onvention — Simon  J.  Lubin, 
of  Sacramento,  Cal.,  president  of  the  Pan-American 
Institute  for  Reciprocal  Trade,  plans  to  leave  shortly 
for  Mexico  City  to  assist  in  plans  for  the  first  conven¬ 
tion  of  the  organization  to  be  held  there  next  October. 

Foreign  Visitor — Edward  Houchins,  a  British  fin¬ 
ancier,  who  is  interested  in  several  California  agricul¬ 
tural  enterprises,  is  a  visitor  at  San  Francisco  on  a  tour 
of  inspection,  aciompanied  by  members  of  his  family. 

Appointed  Selling  Agents — ^The  Durand  Hart  Com¬ 
pany,  Ins.,  268  Market  street,  San  Francisco,  Cal.,  has 
been  made  selling  agent  in  Northern  California  for  the 
Kuner-Empson  Co.,  vegetable  packers  of  Brighton,  Colo. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

Grading  under  the  McNary-Mapes  Amendment 

Licensed  Graders  of  Canned  Foode 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646^157,  Oct.  18»  1927;  1,656^398,  Jan.  3,  1928; 
’  Application  166,020  Feb.  4,  1927. 


Officers  Re-elected — ^The  annual  meeting  of  the 
Hawaiian  Pineapple  Company,  Ltd.,  was  held  at  the 
headquarters  of  the  concern  at  Honolulu,  T.  H.,  March 
15,  at  which  time  President  James  D.  Dole  and  all  the 
other  officers  and  directors  were  re-elected. 

Commendable  Work — R.  M.  Barthold,  president  of 
the  California  Packing  Corporation,  San  Francisco,  and 
E.  N.  Richmond,  of  the  Richmond-Chase  Co.,  San  Jose, 
have  been  appointed  members  of  a  committee  of  sixty 
Californians  to  work  to  bring  about  economy  in  govern¬ 
mental  expenditures  and  a  reduction  in  taxes.  The 
appointment  was  made  by  Frederick  J.  Koster,  presi¬ 
dent  of  the  California  State  Chamber  of  Commerce. 

Blossom  Festival  March  26th — Saratoga’s  Blossom 
Festival,  an  annual  California  classic  and  the  greatest 
natural  pageant  in  the  State,  will  be  held  March  26, 
with  exercises  on  a  knoll  near  Saratoga,  commanding 
a  view  of  the  entire  Santa  Clara  Valley.  The  date  of 
the  festival  is  set  each  year  to  coincide  with  the  height 
of  the  blossoming  season  of  the  orchards  near  San 
Francisco. 

- * - 

FREIGHT  RATES  ON  CANNED  FOODS  TO 
BE  LOWERED 

Effective  April  1  st  carload  shipnients  of  canned  foods 
from  Trunk  Line  territory  by  exception  will  be  rated 
seventh  class  instead  of  sixth. 

As  an  illustration  of  the  reduction  in  rates  the 
examples  of  the  old  and  new  rates  are  given  using 
Baltimore  as  the  shipping  point : 

All  Rail  Water  and  Rail 


6 

7 

Classes 

6 

7 

Atlanta,  Georgia . 

71 

62 

68 

59 

Nashville,  Tennessee . 

78 

69 

78 

69 

Memphis,  Tennessee . 

85 

75 

85 

75 

Mobile,  Alabama . 

87 

76 

84 

73 

Birmingham,  Alabama.... 

80 

70 

77 

67 

Undoubtedly  your  local  freight  agent  can  give  you 
the  new  rates  to  any  or  all  points  in  the  Southern  terri¬ 
tory.  If  not,  this  office  will  be  glad  to  procure  them  for 
you  if  you  will  furnish  us  the  points  in  which  you  are 
interested. 

SPOT  STOCKS  UNSOLD 
TOMATOES 

Indiana,  March  1st.,  400,797  cases,  or  22%  of  the 
1931  pack. 

New  York,  March  1st.,  282,756  cases,  or  57  %  of  the 
1931  pack. 

Utah,  March  1st.,  597,379  cases,  or  58%  of  the  1931 
pack. 

GREEN  AND  WAX  BEANS 

Green  Wax 

New  York,  March  1st.,  472,497  cases  233,122  cases 

Wisconsin,  March  1st.,  275,943  cases  224,505  cases 

Estimated  total  stock  entire  state,  877,892  cases. 

PEAS  SOLD  AND  UNSOLD 

Alaskas  Sweets 

Wisconsin  98  reports,  1,209,717  641,139  cases 

Estimated  total  stock,  entire  state,  2,855,068  cases. 

New  York,  Alaskas,  184,254  cases;  Sweets,  499,708 
cases. 

F.  M.  SHOOK,  Field  Secretary. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  he  read  each  week  to  be  appreciated.^  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


_ For  Sale — Machinery _ 

FOR  SALE— 7  12’  sections  conveyor  for  carrying  Peas 
from  lot  to  viner,  complete  with  No.  77  chain,  wood 
lugs,  etc;  20  h.  p.  motor;  steam  pump;  air  compress¬ 
or;  oil  cups;  grease  cups;  steam  guages;  injector; 
safe. 

Oswego  Preserving  Co.,  Oswego,  N.  Y. 


FOR  SALE— Bargain  Prices.  1  practically  new  An- 
derson-Barngrover  Cooker  for  2’s  and  3’s;  1  practi¬ 
cally  new  Jeffrey  Peeling  Table. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


For  Sale — Seed 


FOR  SALE— Certified  Tomato  Seed.  We  have  a  limit¬ 
ed  stock  of  Marglobe  Seed,  certified  and  saved  under 
supervision  of  Maryland  State  Agricultural  College. 
Offered  at  reasonable  price. 

E.  V.  Stockham,  Inc.,  Havre  de  Grace,  Md. 


FOR  SALE— The  genuine  Indiana  Canners  Association 
Indiana- Baltimore  Tomato  Seed  can  be  purchased 
only  through  the  office  of  the  Secretary, 

Kenneth  N.  Rider,  Indiana  Canners  Asso., 
Trafalgar,  Ind, 


For  Sale — Plants 

FOR  SALE— Tomato  Plants,  open  field  grown;  Balti¬ 
more,  Marglobe,  Bonnie  Best;  from  certified  Seed; 
$1.00  per  thousand.  Ruby  King  and  California 
Wonder  Pepper  Plant,  $2.00  per  thousand.  Cabbage 
Plants,  Copenhagen,  Golden  Acre,  $1.00 per  thousand. 
Safe  arrival  guaranteed. 

Triangle  Plant  Co.,  Pembroke,  Ga. 

For  Sale — Factories 

FOR  SALE  OR  LEASE— Canning  and  Preserving  Plant 
located  within  45  miles  of  Houston,  Texas.  Equipped 
for  beans,  tomatoes,  spinach  and  figs.  Other  products 
may  be  added.  A  bargain  to  right  party  who  will 
operate  plant. 

Address  Box  A-1852  care  of  The  Canning  Trade. 


Wanted — Machinery 

WANTED— Full  Automatic  Closing  Machine  for  can¬ 
nery.  Can-stand-still  type.  Good  speed.  Capacity 
up  to  No.  3  size.  Write  full  details. 

Address  Box  A-1848  care  of  The  Canning  Trade. 


WANTED — Three  Closed  Retorts  40-1/8  inches  in  dia¬ 
meter,  7  ft.  11  inches  deep  inside  measurement.  To 
hold  3  baskets  each.  Also  15  baskets  for  same. 

Edgar  F.  Hurff,  Swedesboro,  N.  J. 

WANTED — Two  Corn  Washers;  Ten  used  Huskers, 
Tuc,  Sprague  Super  or  late  model  Double  Morral. 

Thomas  &  Co.,  Frederick,  Md. 


_ Situations  Wanted 

POSITION  WANTED— As  Manager  or  Superintendant  by  packer 
of  general  line  of  vegetables;  peas,  corn,  tomatoes,  kraut,  and 
other  lines.  Wide  experience  in  all  phases  of  management,  pro¬ 
duction  and  mechanics.  Can  give  best  of  references. 

Address  Box  B-1837  care  of  The  Cannieg  Trade. 

POSITION  WANTED— By  man  with  15  years  experience  in  the 
pickle  business.  Have  worked  over  a  big  portion  of  the  United 
States  but  prefer  the  Pacific  Coast  States.  Am  capable  of  tak¬ 
ing  charge  and  managing  the  mannfacturing  part,  or  will  work 
under  the  Manager. 

Address  Box  B-1845  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Superintendent  by  married  man,  age 
42.  Have  been  in  the  game  20  years;  quality  packer  of  fruits 
and  vegetables.  Machinist  by  trade;  American  Machine  Oper¬ 
ator.  Also  have  sales  ability.  Best  of  references;  will  go  any¬ 
where. 

Address  Box  B-1846  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Sales  Manager  or  Assistant.  At  pre¬ 
sent  employed;  20  years  experience  at  manufacturing  and  selling 
canned  foods.  Perfer  position  where  can  become  financially  in¬ 
terested  after  proving  ability. 

Address  Box  B-1847  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Sales  Manager  or  Salesman.  Young 
man,  age  29,  experienced  in  the  sale  of  canned  foods,  acquainted 
with  buyers  and  brokers  in  the  East.  Open  for  connection  with 
packer  who  has  five  or  more  items,  and  means  to  stay  in  busi¬ 
ness.  Capable  of  handling  entire  sales  and  broker  correspon¬ 
dence. 

Address  Box  B-1850  care  of  The  Canning  Trade. 

POSITION  WANTED — By  German,  young  man.  High  class  ex¬ 
pert  in  making  jams,  Preserves,  Jellies,  Pulps  and  Syurps. 
11  years  experience. 

Address  Box  B-1841  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  in  a  canning  factory. 
Have  had  several  years  experience  packing  all  kinds  of  fruits 
and  vegetables.  Can  repair  old  plant  or  build  new  factory. 
Have  good  references. 

Address  Box  B-1849  care  of  The  Canning  Trade. 

POSITION  WANTED— By  Sanitary  Can  maker.  Have  had  25 
years  of  practical  experience  in  can  business;  have  installed  a 
number  of  can  making  lines.  Can  make  good  cans  at  the  lowest 
cost.  Have  been  factory  manager  of  one'  plant  17  years.  Can 
business  is  one  of  the  moststaple  of  American  industries;  it  pays 
to  make  your  own.  Will  gladly  give  more  information  if  desired. 

Address  2661  Hope  St.,  Huntington  Park,  Calif. 

POSITION  WANTED — By  progressive  Superintendent.  Effici¬ 
ent  producer  of  quality  packs,  with  valuable  experience  gained 
during  past  15  years  packing  a  complete  line  of  vegetables. 
Excellent  references.  Seasonal  or  yearly. 

Address  Box  B-1853  care  of  The  Canning  Trade. 
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BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS,  BEANS.  SWEET  CORN 
TOMATO.  PUMPKIN,  SQUASH 
CUCUMBER.  CABBAGE.  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


The  Nationad  Color  Printing  Company,  Inc. 


JEROME  B.  RICE  SEED  CO. 


BRANCH:  DETROIT,  MICHIGAN  Cambridge,  N.  Y. 

WHOLESALE  CATALOGUE  ON  REQUEST 


Ship  to  B  ALTIIN^ORE 

for  STORAGE  and  DISTRIBUTION 

IN  CARE  OF 

The  Terminal  Warehouse  Co. 

OF  BALTIMORE  CITY. 

( EstablUhed  1894,  Capital  Stock  $600,000) 

Two  large  warehouses  in  the  center  of  the  city  and 
one  on  the  harbor.  All  have  Pennsylvania  Railroad 
Sidings  and  storage  in  transit  rates. 

Baltimore  has  a  differential  freight  rate  to  the  West. 

Loans  are  made  by  us  on  canned  foods  and  other 
staple  merchandise  when  stored  in  these  warehouses. 


GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac- 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturer*  of  Industrial  Gears, 

801  E.  Pratt  St.,  Baltimore,  Md. 
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HEEKIN  cans  go  north-south-east-west,  with 
excellent  rail  and  river  shipping  facilities.  Lo¬ 
cated  in  the  center  of  a  great  agricultural  country 
Heekin  cans  and  Heekin  service  are  preferred  by 
canners  who  have  been  depending  upon  Heekin 
Cans  for  years.  Canners  are  welcome  in  the  Heekin 
factories  whenever  they  are  in  Cincinnati.  See  the 
heavy  tinplate  landed  in  huge  barges  at  the  Heekin 
River-RaU  Terminal.  Then  see  the  cans  themselves 
made  in  Heekin  *s  two  huge  factories.  Come  in — 
any  time. 

yoioU  finxi  thjzm^ 

HEEKIN  CANS 

The  Heekin  Can  Co..  Cincinnati,©. 
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E  MARKETS 


BALTIMORE,  APRIL  4,  1932 


WEEKLY  REVIEW 


Foods  Doing  Their  Full  Share  in  “Relief”  Measures — 
'Ihe  Unfairness  of  it — Heavier  Consumption  of  Canned 
Foods  Than  Ever  Before — Tomatoes  Advance — Grow¬ 
ers’  Prices  Heard — Com  Lacks  Backers — Fruit 
Men  Going  Carefully. 

OODS  DOING  THEIR  FULL  SHARE— Foods,  and 
not  just  canned  foods  but  foods  of  all  kinds,  are 
doing  their  full  share  in  helping  relieve  distress 
during  these  hard  times,  for  prices  on  good  quality 
foods  were  never  so  low  to  the  public  as  they  are  today. 
Food  prices  present  one  of  the  crying  injustices  in  the 
efforts  towards  recovery;  they  present  the  lowest 
valley  of  depression,  while  many  other  things  entering 
into  the  family  expense  continue  on  their  old  time  level, 
or  nearly  so;  certainly  more  nearly  so  than  foods. 
Rents,  for  instance,  due  to  the  determination  of  our 
political  racketeers  not  to  reduce  their  scale  of  ex¬ 
penditures,  are  still  sky-high  because  the  basis  of  taxa¬ 
tion,  and  the  rate,  are  advancing.  Property  values  have 
gone  to  nothing  but  the  taxes  constitute  a  good  rent 
of  themselves.  Another  unchangeable  fixture  is  in¬ 
terest.  Business,  prices  and  values  may  go  all  to  pieces 
but  the  rate  of  interest,  and  the  amount  that  must  be 
paid,  like  the  river,  goes  on  forever.  The  money¬ 
changers  have  the  whole  world  so  thoroughly  cowed 
that  to  say  that  this  is  a  crime  and  all  wrong  will  cause 
a  shudder  in  everyone’s  breast  who  reads  it.  But  it  is 
wrong ;  and  it  is  particularly  wrong,  when  in  days  like 
these,  where  the  interest  is  not  paid,  it  is  added  to  the 
principle,  and  in  that  way  compounded.  The  world 
will  never  be  able  to  work  itself  free  from  such  a 
tred-mill. 

The  financial  papers,  reporting  as  for  April  1st,  said 
that  total  dividends  wdll  be  paid  in  April  amounting  to 
$226,700,000,  as  compared  with  $310,800,000  last  April, 
and  probably  twice  that  the  year  before  and  in  1929. 
BUT,  interest  payments  will  amount  to  $427,500,000 


as  against  $434,872,728  last  April.  “Figure  it  out  for 
yourself.” 

But  speaking  of  food  prices,  the  Boston  Herald  re¬ 
cently  said: 

“Food  prices  are  getting  so  low  that  maybe,  if 
ive  wait  long  enough,  this  depression  will  turn  into 
a  gorge.** 

It  may  be  comedy  for  them,  but  it  is  tragedy  for  the 
food  producers.  But  people  are  gorging  themselves  on 
canned  foods,  though  you  would  hardly  suspect  it  from 
the  prices  being  paid  canners. 

The  market — There  is  a  good  deal  of  pessimism 
being  spread  around  now  about  canned  foods,  and 
the  canners  will  have  to  guard  themselves  against 
this.  They  have  hoped  against  hope  that  the  deminish- 
ing  supplies  of  most  canned  foods  would  produce  better 
market  prices.  They  see  and  they  know  that  canned 
foods  are  going  steadily  into  consumption — a  heavier 
consumption  of  canned  foods  than  the  industry  has 
ever  seen  before.  That  is  the  fact  today,  and  not  mere 
market  comment.  And  they  know  that  both  whole¬ 
saler’s  floors  and  retailer’s  shelves  are  practically  bare. 
But  the  retailer  is  content  to  have  one  case  of  the  goods 
on  hand,  refuses  to  “stock”  any  as  he  always  used  to  do ; 
and  the  wholesaler  is  following  the  same  course.  Both 
of  them  know  that  prices  will  not  go  lower,  because 
they  are  at  or  below  cost  now,  but  they  won’t  buy,  ex¬ 
cept  for  the  day’s  needs.  And  this  week  they  are 
making  the  excuse  that  the  appearance  of  some  future 
prices,  lower  than  spots,  they  are  not  warranted  in 
paying  present  spot  prices.  In  tomatoes,  for  instance, 
they  point  out  that  with  65c  on  No.  2  futures,  they  had 
better  wait  until  the  new  packed  Texas  tomatoes  come 
in,  as  they  think  they  will  shortly.  Texas  will  probably 
prove  the  “dud”  that  Florida  did, — the  amount  of  no 
consequence  to  the  whole  market. 

Tomatoes — Tomatoes  have  advanced  this  week,  in 
this  market,  even  the  counties  moving  up  to  75s  strong 
for  2’s,  and  to  $1.15  for  3’s,  while  lO’s  are  $3.25.  April, 
May  and  June  are  all  good  consuming  months  for 
canned  tomatoes,  and  stocks  have  worked  down  to 
such  a  point  in  canners’  hands  that  it  will  surprise  no 
one  to  see  them  all  cleaned  up  by  that  time.  There 
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seems  to  be  no  use  any  holder  figuring  upon  higher 
prices,  for  the  market  is  not  natural  and  conditions  are 
against  it.  But  they  ought  not  to  accept  lower  prices. 
They  will  clean  out  at  these  prices. 

There  is  a  good  deal  of  preparation  for  this  season’s 
pack,  and  some  have  cleaned  out  their  holdings  for 
that  purpose.  But  confidence  in  a  new  pack  is  totally 
lacking  everywhere.  In  Western  Maryland  we  are 
told  they  will  buy  on  the  graded  basis,  and  are  oft'ering 
$13  per  ton  for  No.  Is,  and  $8  for  No.  2s.  On  the 
Eastern  Shore  some  will  buy  on  this  graded  basis,  but 
as  yet  there  are  no  contract  prices  for  tomatoes  heard, 
for  the  graded  basis.  It  is  said  they  are  offering  $8  to 
$10  per  ton  on  the  flat  basis. 

Peas — Peas  are  all  quoted  lower  here  this  week,  and 
pea  caimers  in  other  regions  seem  to  be  responding  to 
their  bankers’  demands,  that  they  clean  out  holdings, 
and  all  sorts  of  rumors  are  going  about.  It  is  said  the 
better  qualities  are  being  neglected  and  the  demand 
is  all  for  the  cheaper  grades.  In  all  the  turmoil  the 
market  is  holding  quite  well,  and  peas  are  moving. 
The  strange  thing  is  that,  despite  the  unsatisfactory 
condition,  pea  canners  seem  to  be  preparing  for  an 
almost  normal  acreage.  They  know  that  there  will  be 
a  carry-over  of  about  three  million  cases,  and  there  are 
those  who  say  that  fourteen  million  cases  represents  a 
total  year’s  consumption.  The  Tri-States  and  New' 
York  say  that  they  are  holding  to  their  usual  acreage, 
while  Wisconsin  and  some  other  localities  say  they  will 
cut  the  acreage  possibly  25%.  Time  alone  will  show. 
Meantime  the  Tri-States  are  paying  $40  to  $55  per  ton 
in  Western  Maryland  and  $40  to  $45  on  the  ’Shore. 
Pennsylvania  is  about  in  step  with  the  Shore. 

Corn — Corn  has  slid  further  dowm  the  price  scale 
here  this  week,  as  you  will  note  in  our  market  prices, 
and  reports  of  sales  of  good  corn  in  the  central  west  in 
the  50’s,  continue  to  come  in.  The  corn  canners  expect 
to  produce  corn  at  much  lower  cost  this  season,  and  in 
fact,  if  they  cannot  see  their  way  to  do  that  they  will 
not  pack  corn  at  all.  It  is  said,  on  quite  good  authority, 
that  there  will  be  but  6  canners  running  on  corn  in 
Ohio  this  season,  ana  even  those  will  run  but  about  50% 
normal.  It  is  too  early  to  say  that  is  settled.  Up  in 
Western  Maryland  they  are  offering  $7  per  ton  for  corn 
acreage  and  on  the  ’Shore  they  have  named  no  prices, 
as  they  are  not  sure  they  want  any.  We  have  heard 
prices  as  low  as  $5  in  Western  States. 

Beans — String  beans  continue  to  move  along  in  their 
low-priced  way.  The  Southern  pack,  which  was  ex¬ 
pected,  was  caught  in  the  freeze,  and  it  will  be  late  if 
they  decide  to  replant  and  go  on  with  it  at  all.  They 
are  offering  $40  per  ton  here  for  contracts,  but  all 
promise  to  touch  them  lightly. 

Fruits — The  pineapple  canners  in  Hawaii  are  watch¬ 
ing  the  situation  carefully.  They  have  shut  down  on 
the  early  packing  and  will  wait  until  July  before  start¬ 
ing  on  the  main  pack ;  but  meantime  they  inteixd  to  see 
how'  the  carryover  moves  out,  and  how  much  they  can 
afford  to  pack  not  to  overdo  the  market.  You  bet  they 
w'on’t  be  a  Fairy  Godmother  to  the  world  again,  as  they 
were  this  year,  giving  the  people  this  delicious  fruit — 
and  we  mean  giving.  Other  fruit  canners  will  un¬ 
doubtedly  exercise  the  same  sensible  care.  The  peach 
control  effort  is  working  out  better  than  the  jobbers 
would  like  to  make  you  believe.  And  the  same  is  pretty 
well  true  of  the  whole  handling  of  the  Coast  fruit 
situation — and  of  their  vegetables,  too. 

Salmon  has-  established  itself,  and  the  market  is  the 
better  for  that. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER,” 

Special  Corretpondent  of  "The  Canning  Trade." 


Buyers  Continue  To  Shop — New  Asparagus  Prices 
Interest — Maine  Com  Better — Future  Prices  on  Toma¬ 
toes  Attract  No  Attention — Fruits  Hold  Well — “Share- 
A-Meal”  Gains  Wide  Movement. 

New  York,  March  31,  1932. 

HOPPING — ^The  posting  of  the  new  pack  asparagus 
prices  was  the  only  development  of  any  impor¬ 
tance  in  the  New  York  market  during  the  past 
weeks  with  the  Easter  holidays  resulting  in  the  cus¬ 
tomary  slowing  down  of  activity. 

Basic  conditions  in  the  market  seem  to  remain  un¬ 
changed  with  buyers  continuing  to  shop  around  for 
the  lowest  possible  price  before  making  even  the  small¬ 
est  of  purchases  and  covering  only  spot  needs  in  the 
majority  of  instances. 

Stocks  of  canned  foods,  however,  are  moving  along 
in  good  style,  as  the  continued  flow  of  small  orders  con¬ 
stantly  saps  floor  and  warehouse  stocks  of  the  local 
distributors.  Only  the  small  priced  canned  foods, 
however,  are  popular  with  the  consumer  at  the  present 
time  with  items  selling  at  from  5  to  15  cents  a  can,  re¬ 
tail,  finding  the  greatest  favor  with  both  distributor 
and  retailer. 

Asparagus — Tenative  opening  prices  posted  by  lead¬ 
ing  California  packers  was  about  10  per  cent  under 
those  of  last  year  on  the  average  although  there  were 
no  reductions  made  in  some  sizes.  Complete  details  on 
the  floor  stock  situation  are  not  available  as  yet,  with 
some  packers  rebating  on  floor  stocks  and  others  not 
having  made  public  their  policy  as  yet. 

The  opening  prices  were  considered  fair  by  the 
trade  although  the  popularity  of  asparagus  v/ith  the 
consuming  public  this  year  in  view  of  the  comparatively 
high  price  asked  is  doubted  in  some  quarters.  Trading 
has  not  been  very  active  with  buyers  preferring  to  hold 
off  until  they  actually  need  stocks  for  immediate  use, 
in  following  with  the  market  trend  so  noticablo  in  the 
past  year  or  so. 

Corn — The  improved  sentiment  noted  in  the  market 
for  Maine  corn  has  resulted  in  a  firmer  price  structure 
with  little  fancy  available  under  85  cents,  factory, 
while  present  indications  point  to  a  moderate  advance 
in  the  near  future. 

Packers,  encouraged  by  the  increased  demand,  are 
holding  stocks  and  are  not  keen  to  sell  under  present 
market  conditions.  A  small  advance,  hq,wever,  would 
bring  out  plenty  of  stock,  according  to  present  indica¬ 
tions.  Many  of  the  packers  who  were  in  good  enough 
financial  shape  to  hold  out  this  long,  however,  will 
hold  out  a  little  longer  in  the  hope  of  getting  a  more 
profitable  offer  for  their  stocks. 

Tomatoes — Futures  prices  posted  in  the  local  market, 
which  were  under  spot  prices,  attracted  little  attention 
among  the  trade  as  far  as  buying  was  concerned.  Spot 
tomatoes  are  holding  firm  with  tri-state  2s  at  75 
cents  while  10s  have  sold  as  high  as  $3.25  for  popular 
brands. 

Movements  in  the  spot  market  continue  of  a  routine 
nature  with  buyers  covering  immediate  needs,  buying 
in  quantity  only  when  able  to  pick  up  a  bargain  lot. 
The  low  prices  posted  for  futures  w'ere  not  conductive 
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to  much  buying  interest  and  the  trade  paid  little  atten¬ 
tion  to  them. 

Fruits — It  now  appears  that  no  matter  how  much 
consumption  picks  up,  the  peach  control  group  is  going 
to  have  a  heavy  carryover  and  probably  will  have  to 
continue  operations  for  another  year  or  so,  although 
originally  organized  for  1931  only. 

Prices  in  the  local  market  are  being  held  firmly  by 
brokers  representing  members  of  the  agency  and  few 
first-hand  offerings  are  available  under  the  control 
group’s  prices.  What  offerings  are  available  are  not 
being  taken  up  by  buyers  in  appreciable  quantities  and 
continue  to  float  around  the  market,  giving  a  false 
impression  of  weakness. 

Attempts  to  obtain  peaches  from  California  packers 
at  prices  below  the  published  list  of  the  agency  have 
met  with  failure  and  as  time  goes  on,  the  position  of 
the  agency  grows  stronger  and  stronger.  Maintenance 
of  its  price  list  is  now  held  as  an  established  fact. 

Salmon — Is  another  pack  that  has  benefited  from 
the  work  of  a  sales  contorl  group  with  the  market 
steady,  though  inactive  at  the  present  time.  Pinks  are 
firmly  held  at  $1,  coast,  with  no  offerings  below  this 
level  available  from  any  packer. 

Other  grades  of  salmon  are  not  as  stable  but  the 
group  as  a  whole  is  comparatively  firm.  Bargain  offer¬ 
ings  reported  in  the  local  market  are  held  to  be  of 
questionable  quality  and  buyers  seem  to  be  fighting 
shy  of  these  blocks. 

American  Can — ^While  other  m.ajor  industrial  corp¬ 
orations  are  passing  dividends,  American  Can  continues 
to  pay  stockholders  their  due  disbursements.  The 
company  Tuesday  voted  the  regular  quarterly  payment 
of  $1  on  the  common  stock,  payable  May  16  to  holders 
of  record  May  2. 

Share-A-Meal — The  “share-a-meal”  method  of  aiding 
unemployed  through  soliciting  customers  in  metropoli¬ 
tan  grocery  stores  to  place  one  or  more  cans  of  food  or 
some  other  food  articles  in  baskets  placed  in  the  stores 
is  now  in  effect  in  more  than  5,000  stores  and,  accord¬ 
ing  to  present  plans  of  the  unemployment  relief  organi¬ 
zations,  will  be  in  more  than  20,000  stores  throughout 
New  York  City  within  a  short  time. 


CHICAGO  MARKET 

By  "OBSERVER.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Market  Feels  Better — Winter  Roused  Demand  For  Can¬ 
ned  Foods  and  Caught  All  Short — Lower  Future  Prices 
Hurting  Spot  Tomato  Market — Texas  Winter-Packed 
Tomatoes  Played  Up — Poorer  Corn  Sold  Out — Jobbers 
Using  Soaked  Peas — Salmon  Firmly 
Held — Fruits  Quiet. 

Chicago,  Ill.,  March  31,  1932. 

ETTER — Better  interest  has  shown  itself  in  can¬ 
ned  foods  circles  recently ;  no  doubt  partly 
prompted  by  an  unexpectedly  cold  March  which 
has  whetted  consumer  appetites  and  forestalled  the 
prospective  arrival  of  early  spring  vegetables  from 
the  south.  Here  and  there  jobbers  have  even  betrayed 
an  occasional  smile  over  a  feeling  that  the  grocery 
game  has  not  all  gone  to  pot  by  any  means.  Retailer 
stocks  are  extremely  low  everywhere  and  this  recent 
awakened  call  on  canned  foods  has  forced  a  lot  of  active 
trading  right  down  thru  the  line. 


It  remains  to  be  seen  whether  this  activity  will  con¬ 
tinue  now  with  weather  so  much  warmer.  Plenty  of 
operators  here  seem  to  think  so  saying  that  general  re¬ 
employment  will  do  much  to  stimulate  everybody.  No 
doubt  this  well  be  true  to  a  degree. 

Low  prices  on  canned  foods  have  also  drawn  re¬ 
doubled  public  attention ;  nickle  corn,  six  cent  cut  green 
beans;  15c  No.  2i/o  peaches,  etc.,  have  all  proved  draw¬ 
ing  cards  which  have  spelled  movements  of  consider¬ 
able  tonnage. 

Tomatoes — ^Prices  fairly  steady  but  no  particular  ad¬ 
vances.  The  general  discussion  of  new  pack  asking 
prices  at  about  65c  for  No.  2  standards  in  Maryland 
has  taken  the  keen  edge  off  of  distributors  desire  to 
take  on  very  much  surplus  at  the  present  asking  price 
of  721/2C.  Also  some  nervousness  is  evident  among 
Western  tomato  holders;  those  few  who  have  been 
holding  off  the  market  awaiting  better  prices  have 
begun  to  get  nervous  and  evidence  an  inclination  to 
move  at  least  part  of  their  holdings  now.  Statistically 
tomatoes  are  strong  but  their  position  has  received 
somewhat  of  a  set-back  among  buyers. 

The  fact  that  new  goods  are  already  in  production  in 
Florida  and  an  unusually  big  canning  operation  is 
planned  in  Southern  Texas  this  year  have  had  a 
bearish  effect  on  the  general  situation.  Texas  will  de¬ 
liver  in  May  and  June.  It  would  seem  wise  for  long-pull 
holders  of  tomatoes  to  give  some  careful  attention  to 
just  what  is  ahead  in  the  way  of  market  developments. 
It  may  be  that  it  is  only  a  question  of  showing  some 
nerve  and  hold  out  for  a  fair  price  ahead  of  next  pack 
but  it  is,  of  course,  anybodys  guess  as  to  whether  there 
will  be  a  carryover  and  an  anti-climax  on  advancing 
prices  or  not. 

Corn — Still  plenty  of  No.  2  standard  com  in  the  50s, 
no  general  announcements  on  next  pack  yet,  (wherein 
sellers  are  very  wise) ;  but  it  would  hardly  be  possible 
to  show  attractive  figures  at  anything  as  low  as  spots 
are  now  quoted.  Poorer  corn  has  sold  out  in  many 
cases  leaving  owner  with  some  of  his  better  quality 
which  he  is  having  to  re-price  almost  as  low  as  his 
cheapest  sales  heretofore  in  order  to  enlist  distributors. 
A  community  obligation  to  operate  his  plant;  and  an 
insistence  from  bankers  to  clean  up ;  together  are  forc¬ 
ing  many  canners  from  their  personal  inclinations  to 
hang  out  for  a  profit. 

The  canner  who  obligates  himself  for  high  priced 
com  acreage  for  1932  will  also  invite  himself  for 
another  peck  of  trouble  in  trying  to  figure  out  any 
profit  on  next  season’s  operations. 

Peas — Wisconsin  stocks  have  cleaned  up  quite  closely 
and  sellers  feel  they  have  the  market  well  in  hand. 
Standard  No.  4  Alaskas  still  being  sold  at  85  to  87i/)C, 
with  little  prospect  of  them  advancing.  Too  many 
jobbers  are  turning  attention  to  soaked  peas  at  25c  per 
doezn  cheaper ;  also  the  75c  prices  quoted  on  new  crop 
peas  available  in  Ea.stern  states  and  Tennessee  in  a 
very  short  time ;  these  considerations  will  prevent  any 
large  selling  at  a  basis  out  of  line  with  what  is  ahead 
of  us.  Also  there  is  a  report  that  some  operators  in 
Wisconsin  have  shown  an  inclination  to  overreach  their 
fair  share  of  the  1932  production  and  such  rumors  have 
a  distinctly  “scarey”  effect  on  cautious  distributors. 

It  is  also  quite  likely  that  the  next  pack  will  run 
more  largely  to  the  cheaper  grades  of  peas  as  that 
seems  to  be  what  people  want.  Present  prices  on  better 
quality  peas  have  become  greatly  depresssd  and  with 
anything  like  a  normal  output  of  sweets  this  year  there 
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is  nothing  on  the  horizon  to  especially  attract  buyers 
into  anticipatory  commitments  now. 

Salmon — Prices  firmly  held  in  line  with  the  control 
instructions  as  emanating  from  Seattle;  warehouse 
stocks  which  were  not  subject  to  these  new  prices  have 
become  largely  exhausted  and  there  is  not  much  greater 
spread  between  asking  prices  of  different  sellers  than 
prevails  between  different  sellers  of  postage  stamps. 
No  doubt  this  will  continue  on  an  even  keel  up  to  the 
point  where  somebody  “starts  something”  with  the 
idea  of  turning  some  slow  sale  merchandise  into  cash 
preparatory  for  1932  operations.  Does  this  mean  a  few 
days  or  a  few  weeks ;  who  knows  ? 

California  Fruits — “Thumb  twirling”  describes  the 
general  attitude ;  here  and  there  a  distributor  is  trjdng 
to  create  some  selling  cooperation  but  as  a  general 
thing  the  public  does  not  not  seem  to  be  getting  the 
expected  driving  volley  of  publicity  which  ordinarily 
prevails  at  this  season  on  fruits.  Southern  fresh  grape¬ 
fruit,  oranges,  bananas,  etc.,  seem  to  be  getting  more 
than  a  usual  call  on  their  offerings  at  present  due  to 
low  prices  and  retailer  cooperation  in  aggressive  dis¬ 
tribution.  Fresh  fruit  shippers  are  apparently  en¬ 
couraging  the  trade  to  intensify  their  attention  on 
fresh  fruits  to  replace  the  momentary  neglect  from 
canned  fruit  selling  interests. 


GULF  STATES  MARKET 

By  "BAYOU." 

Special  Correspondent  of  "The  Canning  Trade." 


fepnng  Packing  of  Canned  Shrimp  Under  Way — Pack 
to  be  Light — Prices  Reduced — Oyster  Pack  Moving 
Along — Lack  of  Rain  and  Cold  Weather 
Handicaps  Stringless  Beans. 

Mobile,  Ala.,  March  31,  1932. 
HRIMP — The  Spring  canning  of  shrimp  has  started 
in  this  section,  but  from  present  indication,  it 
will  be  on  a  small  scale. 

Shrimp  are  usually  scarce  on  this  coast  in  the  Spring 
of  the  year,  therefore,  the  Spring  shrimp  pack  is  in¬ 
variably  light,  but  with  the  sale  of  all  commodities  at 
such  low  ebb,  a  light  pack  is  healthier  and  hence  more 
desirable,  so  no  great  production  of  shrimp  is  looked  for 
no  matter  whether  the  supply  of  raw  material  is  light 
or  heavy. 

Sales  are  so  light  and  the  buying  is  done  in  such  a 
“spoiled  child’s  way,”  until  it  makes  it  imperative  to 
hold  down  production  to  a  minimum  of  operation  in 
order  to  realize  a  reasonable  margin  of  profit.  You 
just  simply  have  to  keep  the  trade  hungry  for  the  stuff 
all  the  time  and  then  only  dish  it  out  tf*  ’em  in  small 
doses. 

Of  course,  this  calls  for  missing  an  accasional  sale, 
which  breaks  a  merchant’s  heart  these  days  and  times, 
but  that’s  what  Dr.  Depression  has  prescribed  for  us 
and  we  have  to  take  it  and  like  it,  because  it  looks  like 
it  is  a  question  of  life  and  death  with  business. 

Here  is  one  that  wants  to  make  reduction  of  produc¬ 
tion  one  hundred  per  cent  effective  by  curtailing  pro¬ 
duction  of  human  lives  by  legislation,  and  an  Associated 
Press  dispatch  of  same  follows : 

“Los  Angeles,  March  28 — Miss  Viola  Kaufman, 
eccentric  spinster  who  died  in  rags  in  Memphis,  left 
approximately  $100,000  for  advocacy  of  birth  control 
her  will  probated  here  showed. 

She  willed  her  estate  to  the  National  Committee  on 
Federal  Legislation  for  Birth  Control,  or  if  that  organi¬ 
zation  was  not  qualified  to  accept  it,  she  provided  that 


it  be  given  to  the  birth  control  clinic  research  bureau 
of  New  York.  Her  attorney,  Harry  Chamberlain  said 
he  believed  she  did  not  have  any  close  relatives. 

Margaret  Sanger,  a  leader  of  the  organization  would 
receive  the  estate  in  event  neither  organization  would 
accept  it.” 

Well,  if  this  spinster  has  any  surviving  relatives  at 
all,  they  certainly  should  have  no  trouble  in  proving 
insanity  in  her  case  and  breaking  her  will. 

The  price  of  shrimp  has  been  reduced  to  where  it 
can  be  sold  retail  for  a  dime  a  can  and  why  should  they 
not  move  at  95c  per  dozen  for  No.  1  medium  and  $1.10 
for  No.  1  fancy,  f.  o.  b.  cannery. 

Oysters — The  oyster  pack  is  about  as  active  as  could 
be  expected  under  present  conditions,  which  means 
that  production  and  sales  are  about  equally  balanced, 
which  is  working  out  quite  satisfactory. 

Oysters  are  still  in  very  good  shape  for  canning  and 
the  packing  of  them  will  continue  for  a  few  weeks 
longer. 

Both  last  year  and  this  year,  Alabama  has  had  some 
of  the  best  oysters  in  the  history  of  the  industry  and 
she  has  enjoyed  one  of  the  biggest  oyster  seasons  in 
many  years,  considering  the  abnormal  times. 

The  price  of  cove  oysters  is  70c  per  dozen  for  five- 
ounce  cans  and  $1.40  per  dozen  for  10-ounce  cans, 
f.  o.  b.  factory. 

Stringless  Beans — There  is  no  acreage  of  beans  be¬ 
ing  contracted  for  by  the  canners  of  this  section  as  yet 
and  it  is  very  probable  that  very  little  will  be  contracted 
for,  as  the  packers  do  not  expect  to  can  many  beans  and 
the  overflow  from  those  planted  for  the  produce  market 
will  about  take  care  of  their  requirements,  which  over¬ 
flow  last  year  was  considerable. 

In  previous  years,  the  contracting  of  bean  acreage 
has  not  worked  out  altogether  satisfactory  to  the 
canner,  because  when  the  produce  market  was  good 
and  the  price  high,  a  good  portion  of  the  beans  con¬ 
tracted  to  the  canners  were  sold  to  the  produce  dealers 
and  thus  the  canners  were  cut  short. 

Now  the  shoe  is  on  the  other  foot  and  inasmuch  as 
the  canners  can  buy  later  the  overflow  of  the  crop 
planted  for  the  produce  market  at  a  cheaper  price  than 
they  can  contract  the  beans  now,  it  is  foolish  for  the 
canners  to  contract  big  acreage,  but  on  the  contrary 
very  little  will  be  contracted. 

The  replanting  of  beans  is  going  on  very  slowly, 
due  to  the  cold  weather  and  the  fact  that  we  have  had 
no  rain.  Under  the  circumstances  there  will  hardly 
be  any  beans  packed  until  about  the  10th  or  15th  of 
June. 

The  price  of  spot  beans  is  75c  per  dozen  for  No.  2; 
$1.10  per  dozen  for  No.  21/4  and  $3.50  per  dozen  for 
No.  10,  f.  0.  b.  factory. 


CALIFORNIA  MARKET 

By  "BERKELEY," 

Special  Correspondent  of  "The  Canning  Trade." 


Lowest  Asparagus  Prices  in  Years— ^New  Spot  Prices 
Show  Some  Vacancies  —  Spinach  Canning  Moving 
Along — Some  Vegetables  Held  More  Firmly — Increas¬ 
ing  Interest  in  Free-Stone  Peaches. 

San  Francisco,  March  31,  1932. 
ROPS — Lack  of  spring  rains  is  commencing  to 
cause  some  uneasiness  in  California,  particularly 
among  growers  of  fleld  crops.  While  the  seasonal 
rainfall  to  date  in  most  sections  of  the  State  is  ahead 
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of  that  of  recent  years,  it  is  below  normal  in  many 
districts.  Only  four  out  of  ten  of  the  weather  stations 
in  California  report  a  rainfall  above  normal  and  these 
are  all  in  the  districts  south  of  San  Francisco.  The 
bright  spot  in  the  water  situation  is  the  abundance  of 
snow  in  the  high  mountains,  the  snowfall  having  been 
the  heaviest  in  fifteen  years.  No  crops  are  suffering 
acutely  from  lack  of  moisture,  but  additional  rain  is 
needed  to  prevent  an  early  setback. 

Asparagus — ^Tentative  opening  prices  on  canned 
asparagus  have  been  brought  out  by  several  packing 
concerns  and,  as  was  to  be  expected,  these  are  lower 
than  in  recent  years.  In  fact,  they  are  the  lowest 
quoted  in  fifteen  years.  The  prices  of  the  California 
Packing  Corporation  for  the  Del  Monte  Brand  are  as 
follows : 


No.  Square  Tins  Peeled 

White 

Green 

Giant  . 

$3.70 

$3.40 

Colossal  . 

3.60 

3.20 

Mammoth  . 

3.50 

3.00 

Large  . 

3.50 

3.00 

No.  2^/2  Square  Tins  Unpeeled 

Giant  . 

3.00 

2.85 

Colossal  . 

3.00 

2.85 

Mammoth  . 

3.00 

2.85 

Large  . 

2.90 

2.75 

No.  1  Square  Tins  Unpeeled 

Colossal  . 

2.60 

2.40 

Mammoth  . 

2.60 

2.50 

Large  . 

2.60 

2.45 

Medium  . 

2.55 

2.45 

Small  . 

2.35 

2.25 

Salad  Points 

Picnic  . 

$1.65 

No.  1  Tall  Round  . 

2.25 

No.  10  . 

11.25 

Picnic  Tins  Asparagus  Tips 

Colossal  . . . 

1.45 

Mammoth  . 

XAl^h 

Large  . 

1.50 

Medium  . 

1.50 

Small  . 

1.35 

Other  Grades 

No.  1  Tall  Rd.  California  State.. 

1.35 

No.  2,  Round  Cut  Asparagus . 

2.00 

No.  10,  Cut  Asparagus . 

6.00 

No.  10  Center  Cuts . 

4.00 

No.  10  All  Green  Cuts . 

7.50 

No.  2^/2  Square  Ungraded . 

2.20 

No.  1  Square  Tips,  Ungraded . 

2.20 

No.  2V2  Square  Medium,  White.. 

2.75 

No.  2y2  Square  Medium,  Green.. 

2.60 

The  prices  quoted  are  guaranteed  against  the  firm’s 
1932  formal  opening  prices  when  named.  On  all  con¬ 
tracts  the  following  clause  is  to  be  written:  ‘Tn  addi¬ 
tion  to  the  price  stated  herein,  buyer  agrees  to  pay,  or 
to  reimburse  seller  for,  any  States  Tax  or  Taxes  which 
may  be  imposed  by  Federal  and/or  State  Governments, 
or  the  price  herein  stated  shall  be  increased  to  the  ex¬ 
tent  of  such  tax.” 

Fruits — Revised  spot  prices  on  the  1931  pack  of 
canned  fruit  have  been  brought  out  by  the  California 
Packing  Corporation.  The  new  list  shows  many 
vacant  spots,  but  is  practically  complete  on  the  more 
important  varieties,  such  as  peaches  and  pears.  Stocks 
of  egg  and  Green  Gage  plums  are  confined  to  No.  21/^ 
Standards  and  No.  10  Water  and  some  berries  are 


offered  in  but  a  few  grades.  There  are  quite  a  few 
holes  in  the  apricot  list  and  the  same  is  true  of  cherries. 
Cling  peaches  are  quoted  at  $1,571/2  for  No.  21/2  Choice, 
and  $1.35  for  No.  2V^  Standards,  with  pears  at  $1.75 
and  $1.45  for  the  corresponding  sizes  and  grades. 
Fruits  for  Salad,  on  which  there  has  been  considerable 
price  cutting  of  late  are  priced,  as  follows:  No.  21/2, 
$2.40;  No.  2,  $1.80;  No.  1,  $1.40;  No.  10,  $8.25,  and 
Buffet,  80  cents. 

Spinach — ^The  packing  of  spinach  is  moving  along  at 
a  rapid  pace  and  the  season  may  prove  a  short  one, 
unless  there  is  rain.  The  larger  interests  continue  to 
withhold  the  naming  of  opening  prices  and  but  little 
business  is  being  done,  except  in  spot  goods.  Both 
spot  prices  and  the  tentative  opening  list  of  independ¬ 
ents  run  an  unusually  wide  range,  the  trade  having 
found  that  packs  vary  considerable  in  quality,  accord¬ 
ing  to  the  growing  district.  Some  interests  are  offer¬ 
ing  No.  21/2  fancy  spinach  at  $1  a  dozen,  while  others 
get  as  much  as  $1.30  for  their  holdings. 

’j’he  drive  on  the  cheaper  grades  of  canned  vegetables 
that  has  been  under  way  for  some  time  is  gradually 
losing  force.  Stocks  in  first  hands  have  been  materially 
reduced  and  holdings  in  many  lines  are  being  held  a 
little  more  firm.  This  is  true  especially  of  cut  string 
beans  and  some  grades  of  peas.  Grocers  are  not 
featuring  10  cent  sellers  as  a  few  weeks  ago,  these 
having  failed  to  return  adequate  profit. 

Peaches — ^Increased  interest  is  being  shown  in  can¬ 
ned  freestone  peaches,  now  that  stocks  are  available  at 
10  to  15  cents  a  dozen  less  than  clings.  Many  con¬ 
sumers  are  trying  freestones  for  the  first  time  and  are 
so  well  pleased  that  they  are  asking  for  more.  Splendid 
as  is  the  flavor  of  the  California  canned  cling,  there  are 
many  who  prefer  freestones  although,  of  course,  the 
appearance  is  not  so  good. 

The  validity  of  the  complaint  in  the  $90,000  “peach 
trust”  suit  brought  against  the  California  Cling  Peach 
Control  Committee  and  more  than  fifty  other  defend¬ 
ants  identified  with  the  canning  peach  industry  has 
been  upheld  in  a  ruling  by  Superior  Judge  R.  M. 
Rankin  of  Oroville,  Cal.  Demurrers  to  the  complaint 
of  M.  Ucovich,  of  Oakland,  a  former  independent 
packer  of  Gridley,  Cal.,  were  overruled.  The  suit 
charges  restraint  of  trade  and  violation  of  the  Cali¬ 
fornia  anti-trust  law. 

At  the  recent  convention  of  the  Canners  League  of 
California,  held  at  Del  Monte,  Cal.,  directors  for  the 
tw’O-year  period  were  chosen,  as  follows:  R.  M.  Bar¬ 
thold,  California  Packing  Corp. ;  Elmer  E.  Chase, 
Richmond-Chase  Co. ;  A.  J.  Field.  Bay  Side  Canning 
Co.;  W.  A.  Gellersen,  Libby,  McNeill  &  Libby;  C.  E. 
Hume,  G.  W.  Hume  Co. ;  A.  R.  Plummer,  Kings  County 
Packing  Co.,  and  F.  A.  Wilder,  Pratt-Low  Preserving 
Company. 

The  directors  have  since  organized  by  electing 
officers,  as  follows:  President,  Elmer  E.  Chase;  vice- 
president,  R.  M.  Barthold ;  vice-president  and  secretary, 
Preston  McKinney;  treasurer,  G.  S.  T^ackie,  and  assist¬ 
ant  secretary,  W.  S.  Everts. 

The  San  Francisco  trade  had  a  visit  late  in  March 
from  Sigurd  Sater,  of  the  Trondhjcrn  Preserving  Co., 
of  Trondhjem,  Norway,  packers  of  sardines.  The  con¬ 
cern  is  represented  in  this  territory  by  the  Boradori 
Company. 
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SOVIET  RUSSIA  OPENS  FIGHT  FOR  EUROPEAN  CAN¬ 
NED  FOODS  MARKET  WITH  LARGE  SHIPMENT  TO 
ENGLAND — The  first  concrete  evidence  ot  the  growth  ox 
the  Soviet  Russia  canning  industry  was  aftorded  in  tne  recein, 
shipment  of  150,000  cans  of  pork  and  beans  to  England. 

Soviet  Russia  now  has  the  largest  pork-and-bean  canning 
factory  in  the  worid,  built  with  the  help  of  the  best  available 
American  technical  advice  and  equipment  and  will  use  tnis 
equipment,  it  is  expected,  to  capture  its  share  of  the  inter¬ 
national  market  for  canned  foods. 

If  the  initial  shipment  of  150,000  cans  of  pork  and  beans, 
which  are  said  to  favorably  compare  with  American  pacKeu 
pork  and  beans,  find  favor  with  English  consumers,  boviet 
government  officials  connected  with  the  canning  industry  noid 
that  prospects  for  the  sale  of  2,000,000  cans  in  that  country  will 
be  extremely  favorable. 

The  shipment  to  England  was  the  first  export  movement  from 
any  of  Soviet  Russia’s  new  food  packing  plants  and  it  will  be 
interesting  to  note  the  reaction  of  the  Soviet  population  to  the 
news  that,  while  it  is  sulfering  from  lack  of  food,  shipments  of 
food  stuffs  are  being  sent  out  of  the  country. 

Government  officials  in  Soviet  Russia  have  been  successful  in 
quieting  protests  against  the  exportation  of  manufa»ctured 
articles  and  the  use  of  the  money  gained  from  their  sale  for 
purchasing  new  machinery. 

The  food  shipment,  however,  is  the  first  instance  of  such  a 
shipment  being  made  out  of  the  country.  Whether  news  of  the 
move  will  be  released  to  the  public  in  Russia  or  suppressed  is 
problematical.  Absolute  control  of  all  sources  of  news  held 
by  the  government  renders  such  suppression  very  easy  and  many 
observers  hold  that  the  government  officials  will  suppress  any 
news  of  the  food  shipments  as  long  as  possible  in  order  to  fore¬ 
stall  any  possible  protest  from  the  masses. 

The  pork  and  beans,  packed  in  20-ounce  cans,  held  to  favorably 
compare  with  those  packed  by  American  food  manufacturers  who 
now  control  the  greater  part  of  the  world  market  for  that 
product,  are  priced  at  a  basis  under  that  asked  for  the  American 
products,  it  is  understood,  although  no  price  list  has  been 
received. 

The  cannery  from  which  the  pork  and  beans  were  shipped  is 
located  in  the  rich  farm  country  in  the  North  Caucasus  region 
started  operations  on  a  large  scale  in  the  late  part  of  last 
summer,  but  only  recently  has  been  turning  out  products  of  ex¬ 
port  quality.  Besides  pork  and  beans,  the  cannery  is  equiped  to 
handle  corn,  beans,  tomatoes,  tomato  paste,  pumpkins,  beets 
and  carrots. 

The  factory  has  a  reported  capacity  of  100,000,000  cans  yearly, 
is  surrounded  by  35,000  acres  planted  to  truck  crops  especially 
to  feed  it,  and  employs  more  than  1,000  workers  during  its 
operating  period  of  eleven  months  each  year.  In  the  last  three 
months,  it  produced  11,000,000  tins  for  home  consumption. 

Rail  facilities  for  shipping  the  finished  products  from  the 
cannery  to  Novorissisk,  a  port  on  the  Black  Sea  20  miles  from 
the  factory,  are  fairly  good  and  the  port  provides  a  convenient 
terminal  for  foreign  shipments. 

Constructed  of  brick  and  concrete  at  an  estimated  cost  of 
$5,000,000,  the  canneiy  is  the  first  of  16  similar  units  planned  by 
the  Soviet  government.  The  government  has  recently  opened 
two  others  while  the  remaining  13,  located  in  the  North 
Caucasus  and  Ukraine,  which  propaganda  says  are  the  most 
fertile  farming  areas  in  the  entire  world,  are  now  under  process 
of  construction. 

The  canned  foods  industry  in  Soviet  Russia  has  drawn  heavily 
on  America  for  both  technical  advice  and  equipment  as  has  been 
the  case  in  other  fields  of  manufacturing  endeavor  entered  in  by 
the  government.  Donald  Barr,  packing  expert  of  Chicago  and 
formerly  connected  with  the  J.  E.  Barr  Packing  Corp.,  of  St. 
Cloud,  Minn.,  has  supervised  the  planning  of  the  enterprises,  the 
buying  and  ‘  installation  on  the  American-made  machineiy  and 
directed  the  beginning  of  operations. 

Mr.  Barr  has  been  in  Russia  for  more  than  one  year,  carrying 
on  these  activities  in  modernizing  the  Soviet  canning  industry 
and  is  the  only  foreign  specialist  in  his  line  left  in  the  country. 

Safeway  Stores  Reports  Drop  In  1931  Commodity  Prices 
Featured  Year’s  Operations — The  two  most  important  develop¬ 
ments  in  1931  operations  of  the  Safeway  Stores  Co.,  third  largest 
grocery  chain  unit  in  the  country,  were  the  “continued  and 
drastic  decline  in  commodity  prices,”  and  the  absorbtion  of 
additional  retail  units  and  distributive  facilities  acquired  through 
purchase  during  the  year,  according  to  the  annual  report  of  the 
company  issued  recently. 


“The  retail  prices  of  commodities  handled  by  our  stores  de¬ 
clined  approximately  17  per  cent  during  the  year,”  the  report 
declared.  “However,  by  reason  of  improved  control,  both  as  to 
inventories  and  the  movement  of  merchandise,  our  inventory 
losses  were  not  as  severe  and  net  profits  improved  in  comparison 
with  1930.” 

The  grocery  chain  reported  net  profit  of  $5,415,590  after 
charges  and  taxes  for  the  twelve  months  ended  December  31,  an 
increase  of  $1,665,689  over  the  $3,749,901  shown  in  the  preced¬ 
ing  year.  The  1931  net  income  was  equal,  after  preferred  divi¬ 
dend  requirements,  to  $6.34  a  share  on  717,503  shares  of  com¬ 
mon  stock  outstanding  during  the  year,  against  $4.82  a  share  on 
634,820  average  shares  of  common  outstanding  during  1930. 

Non-Recurring  Losses 

“In  addition  to  the  declines  in  inventory  values  absorbed  from 
time  to  time  in  current  operations,”  the  report  continued,  “there 
were  other  extraordinary  and  probably  non-recurring  losses,  the 
most  severe  of  which  was  the  decline  in  Canadian  exchange, 
which  resulted  in  a  shrinkage  of  18.3  per  cent  of  the  net  current 
assets  of  subsidary  companies  in  the  Dominion  at  the  close  of 
the  year.  The  income  account  reflects  a  net  charge  of  $387,665 
in  this  connection.  If  and  when  the  rate  of  exchange  between 
Canada  and  tbe  United  States  becomes  more  favorable  to 
Canada,  a  corresponding  credit  to  income  or  surplus  will  be 
made. 

“Sales  for  the  year,  including  those  of  acquired  companies 
only  from  the  dates  of  acquisition,  were  $246,783,999,  compared 
with  $219,284,707  in  1930.  The  average  number  of  stores  in 
operation  during  the  past  year  was  3,264,  against  2,675  in  1930, 
an  increase  of  22  per  cent.  It  is  obvious  that  there  was  a  very 
substantial  increase  in  tonnage  handled  during  1931,  inasmuch  as 
the  dollar  volume  was  substantially  increased,  while  the  unit 
price  of  the  merchandise  was  sharply  reduced.  During  1931,  it 
will  be  seen  that  the  net  profit  per  dollar  of  sales  amounted  to 
2.19  cents.  The  net  results  of  our  operations  have  been  that 
the  patrons  of  the  company,  during  a  period  of  acute  economic 
distress,  have  been  served  at  a  minimum  of  expenses,  and  the 
stockholders  of  the  company  have  realized  in  dividends  a  sum 
less  than  2  cents  on  each  customer  transaction. 

“In  addition  to  adequate  charges  for  maintenance  and  upkeep, 
depreciation  charges  for  1931  were  $2,488,690,  compared  with 
$2,052,140  in  the  previous  year.  As  a  result  of  this  policy,  the 
depreciated  book  value  of  the  fixtures  and  equipment  of  our 
average  grocery  store  or  grocery  department  in  a  combination 
store  is  $1,140,  and  the  depreciated  book  value  of  an  average 
meat  market  is  $1,300.  These  figures  are  low  in  proportion  to 
the  condition,  age  and  quality  of  equipment,  size  of  stores  and 
volume  of  business.” 

No  Funded  Debt 

The  company  is  free  from  funded  debt,  the  report  declared 
in  commenting  on  the  financial  structure  of  the  company,  and 
has  only  a  small  amount  of  preferred  stock  of  a  subsidary  and 
a  nominal  amount  of  mortgages,  also  of  a  subsidary,  outstand¬ 
ing  at  the  close  of  the  year.  All  senior  issues  of  companies 
acquired  by  Safeway  and  its  predecessor  companies  since 
September  1,  1928,  amounting  in  the  aggregate  to  $13,930,355 
were  retired  at  or  since  acquisition,  resulting  in  the  maintenance 
of  a  simplified  capital  structure  of  the  company. 

“In  conformity  with  the  plans  submitted  to  the  stockholders 
at  a  special  meeting  held  at  Baltimore  on  August  26,  last,’’  the 
report  continued,  “the  authorized  capital  stock  of  the  company 
was  increased  by  66,952  shares  of  preferred  stock  which  was 
classified  by  the  board  of  directors  as  7  per  cent  preferred  stock. 
Also  in  conformity  with  the  plan  submitted  an  approved  bv  the 
stockholders  at  that  meeting,  the  company  issued  164,602  share.s 
of  its  common  stock  and  56,567  shares  of  its  7  per  cent  i>referred 
stock  in  exchange  for  all  the  assets,  subject  to  liabilities,  of 
MacMarr  Stores.  Inc.,  a  large  chain  grocei'y  company  operating 
in  several  western  states. 

“The  actual  transfer  of  these  assets  was  made  on  September 
11,  1931,  although  acording  to  the  agreement  of  purchase,  July 
1.  1931,  was  taken  as  the  date  of  transfer.  An  adequate  reserve, 
charged  against  paid-in  surplus,  was  established  for  the  purpose 
of  eliminating  duplicated  and  obsolete  facilities  and  making  such 
inventory  adjustments  as  v'ere  necessary  to  write  down  to 
current  values  the  assets  acquired  from  MacMarr.” 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.'  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKores  corrected  by  these  Brokers:  IThomas  J.  Meehan  &  Co.,  ’Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Mammoth,  No.  2^ .  3.75 

Peeled.  No.  2% . . . 

Large,  No.  2Vii .  3-60 

Peeled.  No.  2% . .  .  4.60 

Medium,  No.  2^ .  3.25 

Green  Mammoth,  No.  2V^ . .  . .  3.25 

Medium,  No.  2% . . 

Small.  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq .  3.50 

Small,  No.  1  sq .  2.85 

Green  Mammoth,  No.  1  sq .  3.10 

Small,  No.  1  sq .  2.70 

BAKED  BEANSt 

16  oz . 45  . 

No.  2%  . 95  . 

No.  10  .  2.76  . 

BEANSI 

Stringless  Stand.  Cut  Green,  No.  2  .60  .67^ 

Standard  Cut  Green,  No.  10 .  3.50  3.00 

Standard  Whole  Green,  No.  2 . 90  .96 

Standard  Cut  Wax,  No.  2 . 65  . 

Standard  Cut  Wax,  No.  10 .  3.60  . 

Red  Kidney  Standard,  No.  2 . 70  . 

Standard,  No.  10 .  3.50  . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.40  1.40 

No.  10  .  7.60  . 

No.  2  Medium  Green .  1.20  . 

No.  10  .  6.00  . 

No.  2,  Green  and  White . 76  . 

No.  10  .  4.60  . 

No.  2,  Fresh  White . 60  .60 

No.  10  .  3.60  - 

Soaked,  No.  2 . 70  ....... 

BEETS* 

Baby.  No.  2 _ 1.40  - 

Whole.  No.  2 .  1.10  . 

Whole.  No.  • _  1.10  - 

Whole.  No.  10 .  3.50  3.75 

Cut.  No.  2 . 75  .85 

Cut,  No.  10 . 2.86  . 

Diced.  No.  10 _  3.76  - 


CANNED  VEGETABLES— Continued 


SAUER  KRAUT* 

Balto. 

N.Y. 

No.  2^4  . 

.80 

.75 

No.  3  . . . 

.85  . 

No.  10  . 

2.55 

2.65 

SPINACH* 

Standard,  No.  2 . 

.76 

No.  2^  . 

1.10  . 

No.  3  . 

1.26 

1.16 

No.  10 . 

3.50 

3.50 

SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

.90  , 

Standard  Green  Com,  Dried  Limas, 

No.  2  . 

.90  , 

(Triple)  No.  2  (with  tomatoes) . 

1.10  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory.... 

.80  , 

No.  2(4  . 

.85 

.90 

No.  3  . 

1.00 

No.  10  . 

3.00 

3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 

.57(4 

F.  0.  B.  County . 

.56 

.52V, 

No.  2  . 

.86 

F.  0.  B.  County . 

.30 

. 

No.  3  . 

1.2K 

1.20 

No.  10  _ _ 

a.fio 

F.  0.  B.  County . 

3.40 

Standard,  No,  1 . 

.52(4 

F,  0.  B.  County . 

.52(4 

No.  2  . 

.75 

.75 

.75 

No.  3  . 

1.16 

F.  0.  B.  County . 

1.15 

1.12V> 

No.  10  . 

3.35 

F.  0.  B.  County . 

3.25 

3.20 

TOMATO  PUREE*  (F.  0.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 

.50 

.40 

No.  10,  Whole  Stock . 

2.26 

.50 

No.  10  Trimmings . 

CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.40  1.40 


Choice,  No.  2i/^,  Y.  C .  1.70  1.60 

F’ancy.  No.  2*/j,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.25  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2V> .  1.60  1.50 

Sliced  Standard.  No.  214 .  1.45  1.35 

Sliced,  Extra,  No.  2 .  1.16 

Sliced  Standard,  No.  2 .  1.00 

Shredded.  Syrup.  No.  10 . 

Crushed.  Extra,  No.  10 .  4.25  4.25 


Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . 

RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup.  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . .  . . — 

Extra,  Preserved,  No.  1 . 

Elxtra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 


Fancy,'  No.  2^ .  2.50 

No.  10s  .  9.50 


Canned  Fish 

HERRING  ROE* 


10  oz . 70 

17  oz . 80 

19  oz . 90 


CARROTS* 

Standard  Sliced,  No.  2 . 76 

Sliced,  No.  10 .  3.50  - 

Standard  Diced,  No.  2 . 65  ...... 

Dioed,  No.  10 -  3.26  - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 85 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 70  . 

Extra  Standard,  No.  2 . 65  . 

Standard,  No.  2 . 60  .60 

Standard.  No.  10.,..„ . — . . 

Crushed,  Fancy,  No.  2 . 75  . 

Extra  Standard,  No.  2 . OS’/i . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 .  3.75  4.25 

HOMINY* 

Standard  Split,  No.  3 . 1.00  . 

Split.  Np.  10..» .  3.00  - 


MIXED  VEGETABLES* 


Standard  No.  2 . 82^ . 

No.  10  _ 4.26  _ 

Fancy,  No.  2..»._.......— 1.05  ....... 

No.  10  .  6.00  . 

OKRA  AND  T03IATOES* 

Standard,  Na  2 . 76  . 

No.  10  . 

PEAS* 

Petit  Pois,  Is . 70  . 

No.  2  Fancy  Sweets,  2s .  1.65 

No.  3  Fancy  Sweets,  2s .  1.60 

No.  4  Fancy  Sweets,  28 .  1.26 

No.  5  Fancy  Sweets,  2s...„.„ .  1.20 

No.  5  Std.  Sweets,  2s .  1.00 

No.  4  Early  June,  Is .  1.10  .85 

No.  1  Std.  Alaskas,  2s .  1.10  . 

No.  2  Std.  Alaskas,  2s .  1.00  . 

No.  3  Std.  Alaskas,  2s . 92^  1.00 

No.  4  Std.  Alaskas,  28 . 87i/j  1.05 

No.  2  Std.  Alaskas,  10s................,.— „  . 

No.  3  Std.  Alaskas,  10s .  5.00  5.25 

No.  4  Std.  Alaskas,  10s .  4.75  5.00 

PUMPKIN* 

Standard,  No.  2^ . 90  t-90 

No.  3 .  1.00  t.96 

No.  10 . 8.00  *3,00 


Canned  Fruits 


APPLES*  (F,  O.  B.  Factory) 

Maine,  No.  10 . 

•Miohipan,  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water .  2.90  . 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.50  . 

APRICOTS*  (California) 

Standard,  No.  2% .  1.60  1.40 

Choice,  No.  2Vj .  1.80  1.65 

Fancy,  No.  2% . 

BI.ACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10,  water .  3.75  . 

No.  2,  Preserved .  . . 

No.  2,  in  Ssrrup . 

BLUEBERRIES* 

Maine,  No.  2 .  1.60 

No.  10 .  6.50  4.50 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved.  No.  2 . 

N.  Y.  Fancy,  Red  Pitted,  No.  10....  4.25  . 

California  Standard,  2^4 .  1-90 

Choice,  No.  2^/4 .  2.25 

Fancy,  No.  2V4 . ...—  2.60 


GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 


8  oz . 55  . 

No.  2 .  1.10  1.00 

No.  5  .  3.30  . 

No.  1  Juice . 65  . 

No.  5  Juice .  3.25  ....._ 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  .95  . 

Fancy,  No.  2^4 .  1-40  . 

California  Bartletts,  Standard  2^..  2.40  1.76 

Fancy  . — . —  2.16 

Choice  _ 2.76  L96 

Standard  No.  10 . 6.50  6.26 


LOBSTER* 


Flats.  l-1b.  cases,  4  doz . . . 

%-lb.  cases,  4  doz .  3.26 

(4-lb.  cases,  4  doz . . .  1.60 

OYSTERS* 

Standards,  4  oz . . 

5  oz .  1.00  tl.lO 

8  oz . 

10  oz .  2.00  *2.20 

Selects,  6  oz .  2.25  . 

SALMONS 

Red  Alaskas,  Tall,  No.  1 .  2.45  2.25 

Flat.  No.  >/4 .  1.70  . 

Cohoes,  Tall,  No.  1 .  1.86  . 

Flat,  No.  1 . 

Flat,  No.  >4 . 

Pink,  Tall,  No.  '/i . 80  1-00 

Pink,  Tall,  No.  1 .  1.00  . 

Sockeye  Flat,  No.  1 .  3.35  . . 

Flat,  No.  V4 . 76  . 

Chums.  Tall  . 92V4  -97% 

Medium,  Red,  Tall .  1.42(4 . 

SHRIMPS 

Dry,  No.  1 .  1-40  . 

Wet,  No.  1,  Large .  1.26  1.00 

SARD’NESS  (Domestic),  per  case 

^  Oil,  keyless .  *3.15 

V4  Oil,  keys .  *3.30 

(4  Oil,  Tomato,  Carton .  *4.20 

(4  Oil,  carton .  *4.20 

(4  Mustard,  Keyless— .  *3,20 

%  Mustard,  Keyless . *3.00 

California  Oval,  No.  1,  48’8 .  3.00  *2.95 

TUNA  FISHji  (California),  per  case 

White,  V>s  .  7.30  . 

White,  Is  .  13.65  13.00 

Blue  Fin.  >4 .  6.75 

Blue  Fin.  Is .  12.60 

Striped,  .  3.75  . 

Striped,  (4s . 6.10  6.25 

Striped.  Is  . 3.26  11.30 

Yellow.  %s.  Fancy _ _  4.66  . 

Yellows.  (4s.  Fancy _  7.80  6.30 

Yellow.  Is . 13.66  12.60 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


Strip-Feed  Presses 

These  presses  built  in  sizes  to  meet  every 
requirements  oF  the  can  manufacturer  have 
been  designed  with  a  very  high  factor  of 
safety. 

They  are  fitted  with  oversize  chrome-nickel 
steel  crankshafts,  heat  treated,  running  in 
bronze  bushed  bearings.  This  means  ability 
to  stand  the  terrific  pound  of  high  speed  op¬ 
eration.  They  have  exceptionally  heavy 
frames  and  extra  long  and  extra  wide  slides 
and  gibs.  This  means  "no  spring";  die  life  is 
increased;  punches  are  carried  so  accurately 
that  intervals  between  sharpening  are  greatly 
lengthened. 

300  A  Minute  Line 


E.  W.  BLISS  CO. 


BROOKLYN 

N.y.,U.S.A. 


Sales  Offices:  Detroit  Cleveland  .Chicago  Philadelphia  Boston 
Dayton  New  Haven  Rochester 


SMILE  AWHILE 

There  it  a  tavtng  grace  in  a  tenu  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


LIVING  STATUE 

‘T  would  like  to  write  a  letter  home,”  said  the  city 
man  vacationing  on  the  farm,  "and  forgot  to  bring  any 
writing  material  with  me.  Have  you  anything  here  in 
the  stationery  line  ?" 

"Sorry,  mister,”  replied  the  farmer,  "but  we  hain’t 
got  nuthin’  ’cept  the  hired  man.” 


HELP  WANTED 

Big  Sister — Oh,  why  doesn’t  the  baby  stop  crying? 
I  don’t  know  what  to  do  with  her. 

Little  Sister — Why?  Didn’t  the  directions  come 
with  her? 


Mrs.  Newlyrich — I  want  a  terrestrial  globe  for  my 
little  boy. 

Shopman — Yes,  Madam.  What  size  do  you  want  it. 
Mrs.  Newlyrich — Oh,  the  natural  size. 


GRIPPING 

Teacher — Johnny,  can  you  tell  me  what  a  waffle  is  ? 
Johnny — Yes,  Sister,  it’s  a  pancake  with  a  non-skid 
tread. 


Plain. 

Varnished. 

Embossed. 

* 

THE 

Simpson  s  Doeller 

CO. 

BALTIMORE.MD. 


Sudden  Change 

Son — Sir,  the  barometer  has  fallen. 
Father — ^Very  much? 

Son  (with  guilty  look) — About  five  feet. 


HARD  BOILED 

He  was  showing  her  through  the  locomotive  works. 
"What’s  that  big  thing  over  there?”  she  asked. 

"A  locomotive  boiler,  ma’am.” 

"My  lands!”  she  exclaimed,  "and  why  do  they  boil 
locomotives?” 

"Just  to  make  ’em  tender,”  was  the  reply. 


NO  HEART 

"We  had  to  let  that  servant  go.” 

"What  was  the  matter?  Wouldn’t  she  work?” 

"Oh,  she  did  her  work  all  right,  but  she  couldn’t  get 
along  with  the  children.” 

"That  so?” 

"Yes,  she’d  lose  her  temper  every  time  one  of  them 
kicked  her  on  the  shins.” 


SHOULD  GET  A  STRING 

"Hey  you,”  growled  a  policeman,  "I’ve  had  my  eyes 
on  you  for  a  long  time.  What  are  you  following  that 
ladv  around  like  a  lost  pup  for?” 

"It’s  the  only  way  I  can,”  said  the  meek  little  man. 
"She’s  my  wife.” 


HOW! 

The  employer  called  his  secretary :  “Here,  Hunt,”  he 
said,  "have  a  look  at  this  letter.  I  can’t  make  out 
whether  it  is  from  my  tailor  or  my  lawyer.  They  are 
both  named  Smith.” 

The  letter  read.  “I  have  begun  your  suit.  Ready 
to  be  tried  on  Thursday.  Signed,  Smith.” 


April  4, '  1932 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them, 
Consult  the  advertisements  for  details. 

CAN  WASHING  MACHINES. 


adjuster,  for  Chain  DcTices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  ParinB  Machines.  See  Paring  Mach. 

asparagus  machinery. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  CUTTERS,  Strlngleaa. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  SNIPERS. 

Chitholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  BIACHINERY. 

Arars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding.  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmsm  Co..  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte.  Ind, 

Been  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slaysman  ft  Co..  Baltimore. 

BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

BOXES,  Corrugated  Paper. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper.  See  Cor,  Paper  Prod. 
BOXES,  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  ft  Co.,  Ins.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co..  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

E.  W.  Bliss  ft  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  ft  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind.  • 

A.  K.  R  bins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Hi. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  ^rp.,  Hoopeston,  HI. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Procees  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  BDoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cana, 

E.  W.  Bliss  ft  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HL 
Siaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  Sec  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Spragrue-Sells  Corp.,  Hoopeston,  lU. 

COOKEIRS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort,  See  Kettles,  Process. 

COOLERS,  Oontinnons. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  HL 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Mortal,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  ^bins  ft  0>.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 

CORRUGATED  PAPER  PRODUCTS  (Bwml 
Bottle  Wrappers,  Etc.). 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafte.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

^  K.  Robins  ft  Cos,  Inc.*  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  ft  Sons  Co.,  Baitimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  <3ook  ft  Ca,  Rome,  N.  Y. 

CULTURES,  Inoculation. 

Straburger  ft  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.), 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mash. 
DRYERS,  Drying  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines.  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINER/. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Edw.  Renneburg  ft  Sons  Co.,  Badtimoroi 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  ’TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food(  not  heraiott»- 
ally  sealed). 

American  Can  Co.,  New  York  City._ 

(Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Etc. 

U.  S.  Printing  ft  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Cora  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Spragnie-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mack. 


80 


THE  CANNING  TRADE 


April  4,  1932 


WHERE  TO  BUY— ConHnued 


FINANCING  AND  WAREHOUSING. 

Guardian  Warehousins  Co.,  Chicaso. 

Terminal  Warehouse  Co.,  Baltimore. 

FINISHING  MACHINES.  CaUup.  Etc. 

F.  H.  Lanssenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

SpraKue-Sells  Corp.,  Hoopeston,  Ill. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  A  Gr^  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepote.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-UNED  TANKS. 

Sprague-Selis  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

INOCULATION,  for  Peas.  Etc. 

Strasburger  A  Siegel,  Baltimore. 

INSURANCE.  Canners. 

Canners*  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES.  Process. 

Ayan  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapnuin  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore, 

KNIVES.  Miscellaneous. 

A.  BL  Robins  A  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  A  Co.,  Chicaso. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  A  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIEIS,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  A  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc.,  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Boieman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  P«. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Continental  Seed  Co.,  Toledo,  Ohio. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chkholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN,  Apple,  Powdered. 

Speas  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wason  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi;>eston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Slayman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Camy.  Sup. 

SALT  DISTRIBU'nNIG  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

E  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  A  Co.,  Baltimore. 


SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  A  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang,  Mchy.  Corp.,  Cedarburg,  Wis. 

E  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS,  Glass  Uned,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Testers,  Can.  See  Can  Makers’  Machinery. 
’Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

Burton  Cook  A  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS.  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System. 
Tanks,  Wood. 
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VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patented  March  15.  1928 
(REEVES  Tranamisaion) 


CHISHOLM -RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Green  Pea  Vinera 
Green  Pea  Feedera 
Green  Bean  Gradera 
Green  Bean  Cleanera 
Green  Bean  Snippera 
Conveyors 
Can  Markera 
Lift  Trueka 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMBS  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  * 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


1928  MODEL  VINER 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


DEPENDABLE  SEED 

of 

Known  Quality 


New  Stringless  Green  Pod  Beans 

THIS  NEW  INTRODUCTION  HAS  PROVEN  TO 
■  HAVE  OUTSTANDING  MERIT  FOR  CANNERS. 

Concentrated  in  season,  prolific  in  yield.  We  are  operating  more  than  1000  acres 
with’*  slender,  round,  meaty,  stringless  in  trial  and  breeding  grounds  under  an 
pods,  it  produces  a  quality  pack  of  small  expert  personnel  in  the  production  of 
whole  beans,  or  is  equally  good  for  cuts  pedigreed  lines  of  the  various  kinds  of 
in  larger  sizes.  seeds  that  cannCTS  use. 

The  results  of  this  breeding  work  and  the  experience  of  75  years  are  at  your  command. 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

PRODUCTION  BRANCHES  IN  TEN  STATES 


